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Acompanhe aqui
os temas que
serdo tratados
na videoaula.

«

O que é andlise de dados digitais?
Para que serve?
Onde se aplica?

Por quem?
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dados digitais?
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DIGITAL ANALYTICS | INTRODUGAO S rHinio

Dados digitais. Facil, nao? Espere...

AN.‘ALISE DE DADOS DIGITAIS, Existem indmeras fontes de dados offline e online. Vamos focar nos
TAO SIMPLES QUANTO ISS0. "™

0s dados digitais sao dados gerades no mundo yirtual/digital.

Tﬂo SIMPLES? Podemos ter dados offline ariundos do mundo offline e

digitalizados para consumo em meios eletrdnicos? Sim!

Porém, o foco deste curso sao os dados gerados no mundo digital
e analisados também no mundo digital.
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Dados Primarios

Registros coletados
diretamente da fonte,
sem transformacdes e

analisado pela primeira
vez

Dados Secundéarios

Registros coletados
indiretamente (por
terceiros) e/ou
transformado e/ou
analisado no minimo
pela segunda vez
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THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

7.75 5.19 4.54 3.80
BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION:

55% 67% 59% 49%

we
are,
social

Hootsuite:
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THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL MOBILE PHONE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

® ®

211.8 205.8 150.4 140.0

MILLION MILLION MILLION MILLION

URBANISATION: vs. POPULATION: PENETRATION: PENETRATION:

87 % 97 % 71% 66%

are, ®| Hootsuite
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SHARE OF WEB TRAFFIC BY DEVICE

EACH DEVICE'S SHARE OF TOTAL WEB PAGES SERVED TO WEB BROWSERS IN DECEMBER 2019

MOBILE
PHONES

53.3%

DEC 2019 vs. DEC 2018:

+8.6%

LAPTOPS &
DESKTOPS

44.0%

DEC 2019 vs. DEC 2018:

-6.8%

TABLET
COMPUTERS

2.7%

DEC 2019 vs. DEC 2018:

-27%

OTHER
DEVICES

0.07%

DEC 2019 vs. DEC 2018:

-30%

we

are, Hootsuite*
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SHARE OF WEB TRAFFIC BY DEVICE

EACH DEVICE'S SHARE OF TOTAL WEB PA SERVED TO WEB BROWSERS IN DECEMBER 2019

MOBILE
PHONES

31.3%

DEC 2019 vs. DEC 2018:

+31%

LAPTOPS &
DESKTOPS

68.1%

DEC 2019 vs. DEC 2018:

-9.3%

TABLET
COMPUTERS

0.5%

DEC 2019 vs. DEC 2018:

-35%

KLKe»

0.07%

DEC 2019 vs. DEC 2018:

-36%

we
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THE WORLD’S MOST-USED SOCIAL PLATFORMS

BASED ON MONTHLY ACTIVE USERS, ACTIVE USER ACCOUNTS, ADVERTISING AUDIENCES, OR UNIQUE MONTHLY VISITORS (IN MILLIONS)

FaceBOOK | 2449
vouruee | 2,000
whatsare* [ 1,600
remesseNGER" [ 1,300
wexiN/ wecHAT [ 1,151
INsTAGRAM * . 1,000
pouyiN/TikTok [N 800
co NN 731

czone NN 517
snaweso [ 497
reor [N 430 DATA UPDATED TO:
sNapcHAT [ 382 25 JANUARY 2020
wirer** [ 340
PINTEREST [ 322
kuaisHou [ 316

SOURCES NOTES we .
(os ) are. | | Hootsuite
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bl MOST- USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF It E 6T { WHO REPORT USING EACH PLATFORM IN THE PAST MONTH

YOUTUBE
FACEBOOK
WHATSA P

INSTAGRAM
FB MESSENGER
TWITTER

preres I 0%
uneon N
scee [ o
snapcaT [ 7%
Tumslr [ | 7%
twircH [ 5%
REDDIT (| | 6%

WECHAT
TIKTOK
VIBER

e 158
I 4
I 1

we
are,
social

% Hootsuite"
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ECOMMERCE ACTIVITY OVERVIEW

PERCENTAGE OF It

SEARCHED ONLINE FOR
A PRODUCT OR SERVICE
TO BUY (ANY DEVICE)

VISITED AN ONLINE
RETAIL SITE OR STORE
(ANY DEVICE)

89%

{ WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH

USED A SHOPPING PURCHASED A
APP ON A MOBILE PRODUCT ONLINE
PHONE OR ON A TABLET (ANY DEVICE)

66% 74%
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PURCHASED A
PRODUCT ONLINE
VIA A MOBILE PHONE

52%

we

are. . ® Hootsuite
social -
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TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2019, IN U.S. DOLLARS

ECOMMERCE SPEND BY CATEGORY O

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

$5.25 $4.15 $1.30 $1.99

BILLION BILLION BILLION BILLION

TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION)* MUSIC GAMES

$2.60 $28.84 $226.0 $723.0

BILLION BILLION MILLION MILLION

KLKOe»

we o S
are. . *| Hootsuite
social -




escola
britanica de
artes criativas
& tecnologia

© DIGITAL ANALYTICS | INTRODUGAO

O que aconteceu em 2020 em
um minuto:

o Zap: ~41M mensagens
Insta: ~ 347k stories
Zoom: ~208k conectados

LA Fonte: Data Never Sleeps by DOMO (dez/2020)




Para que serve?
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PARA QUE SERVE?

Passo a passo da profundidade analitica

COLETA DE
REGISTROS

DESCOBERTA
DE PADROES

DESCRITIVO
DOS REGISTROS

KLKO»

L

TENDENCIAS
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Onde se aplica?
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APLICAGOES DE
DIGITAL ANALYTICS

Varias aplicagoes na jornada
digital

... dentre outras.




Por quem?
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TWE MODERN MARKETER

PART ARTIST * PART SCIENTIST

Technology is transforming the marketing profession, adding new 1ools, techniques, and strategies on a daly basis. The
modem marketer needs to have two sides: an artist and scientist, Markefers need creativity and imagination to create

campaigns that engage

PART

ARTIST

Analytics Creativity
WRITTEN CONTENT PERFORMANCE TRACKING ;
il Negoliating and interpreting Bringing new concepts and ideas 1o the
Inbound marketing hes ioating can 10 longet ey o large pile of data to discemn *_ table for solving existing problems through
becoms the go-to afford to be a cost center 2 2
4 for n ho modarn m oudience preferences and either images or words.
é s s i ack s areing behavior, as well as evaluate
premium on writing skall activities and campaigns. CQ’W" peﬂo'moﬂce and ROI. Re’omce'ulne’s
Utiizing all the fools at her disposal to seek
Content Sl'tufegy the ripest sources of data fo come up
VISUAL ASSETS OPERATIONS The definition of goals with content, with the best analysis possible.
Gl S Ko With more responsibiity as well os using search engine
- fewer resources. b UBYK
s e, and ower oo, f~\ opfimization, link-buiding. and A Adaptability
making i a valuable plrbavgigisprnsiod best practices in amplification 5 .
masketing resource. oyl | to get as much exposure for ~ Changing plans and accommodating
content as possible. situations when new OIDS'OCKS and
e oo o ool 1o e e,
i y ur A
SOCIAL MEDIA ANALYTICS leﬂ,med:? ek Collaborati
ompiling social data to help moke olla on
Soclal media has M ot
s e Chat pruseceapivesenlasirnsy business decisions on how to prioritize Wordng with olfiée § e Spacionts
with Cormmers, making onde mid Wrportart fime and money spent on social lorking with other teams o
managing dghta relationships takeaways in a mass of channels based on oudience fo help marketing efforts succeed, os well
an impartant skil data at a glance. Beaviorond o ot as provide data and insights that assists
ngagement. them in tum.
CAMPAIGH PERFORMANCE s A Leadership
ottt o Hepicacka Bahitaon Mabis oo Sariel mads Directing and inspiing o feam fowords
Rkt presesd g usage 1o defermine how fo opfimize achieving ‘:f:‘ b °"°9§|‘;‘°’: i
rpasa oot SECUS SIS SOV collaborative effort.
o the mod
e matr Ecommerce

d yeical side to measure and

ecy. Let's take a look!

SCIENTIST

THE MODERN UNICORN MARKETER

HARD SKILLS

Understanding customers through online
marketing compaigns in social and mobile

SOFT SKILLS

O
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fo see what new channels con be undertaken
to boost the company’s ecommerce efforts.
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By: Larry Kim, MobileMonkey, Inc.
© hitps://MobileMonkey.com

It's no surprise that the modern marketer must be multi-faceted. By developing both an artististic side ard a scientific
side, markaters are abe to quickly adapt and thrive in the rapidly-changing markating landscape.
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Bons estudos!
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