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USER EXPERIENCE
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UX / DESICN
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O mundo sem ux design
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DESIGN [5 10T
JUST WHAT IT
LOOKS LIKE

DESIGN IS
HOW [T WORKS.

STEVE JOBS



DESIGN NAO E:

e Apenas estética:
bonito e feio

e Ser criativo

e Criar uma “arte”.
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““A Experiéncia do Usuario”
engloba todos os aspectos da
interacdo do usuarios finais
com a empresa, seus servicos e
seus produtos, até eles falam
sobre ele.”




The UX process

Analyze again
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Comportamento e
Linguagem

Dores e Objecoes
O que eles buscam
Como o meu produto resolve?
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LICAO: Se ponha no lugar do usuario.
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TOMATO
KETCHUP

TOMATO |
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Designing the Product Designing the Experience



OBJETIVO:

e Principios de UX
e Design
e Técnicas Basicas




O que eu ganho com isso?

Tendo base técnica, tudo vai se tornar
mais fluido e o mais importante, vai
ajudar vocés a gerarem mais resultados
pra vocés mesmos.

e VAI PREVENIR MUITAS DORES LA NA
FRENTE.

A



IMPORTANCIA

Algumas vezes desprezada, algumas
vezes supervalorizada.
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pSsas deciSoes mais
profundas nao sao
racionais, sao

e t jonais.”

non Sinek
.

b

|

& 4
-5
P



IMPORTANCIA

Nosso cérebro...

e USER EXPERIENCE > DESIGN\ “""Q- \



O que?

As questdes mais praticas e
Importantes que VOCEs vao precisar no
dia a dia, pra tocar a franquia com mais
tranquilidade, sem sofrer.

e USER EXPERIENCE > DESIGN

A



METODO:

Conceito & Pratica

A nossa missao é aprender a fazer e
nao soO saber o que fazer.

Primeiro a gente faz uma introducao
sobre o tema, aprende a teoria e depois
ja parte pra mao na massa pra
exercitar.



O QUE VAMOS APRENDER?

e Técnicas Basicas de Design (para aprender e sair
fazendo)

e Noc¢des de Identidade Visual e Branding

Nocdes de Copywriting

Principios basicos de anuncios (+ regras

facebook + boas praticas V4)

Estrutura de Landing Pages

Nocoes de Unbounce

CRO /Ul / UX

Resolvendo Problemas Praticos

Construir relagao e resultados junto com os

clientes
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USER INTERFACE
DESIGN THE PRODUCT

USER EXPERIENCE

DESIGN THE EXPERIENCE

Ul + UX = INTERACTIVE EXCELLENCE

Se ponha no lugar
do usuario.

TOMATO
KETCHUP

Mow v s Rarne Lot




Facilite

USER EXPERIENCE

DESIGN THE EXPERIENCE




IMPORTANCI/

“Os criativos sao
a parte mais
importante na
otimizacao de
uma campanha.”

Pedro Sobral
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Contraste




1. CONTRASTE
= Oposicao

Escuro/ Claro/ Grande / Pequeno /

Textura / Liso / Redondo / Quadrado
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Typeface thankyou

Shape “A‘ Line
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cores diferentes
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FORMAS  DIFERENTES




Heading
Sub-Headline

Adipiscing elit. Sed neque nisl, blandit vel ipsum

eu, mperdet biandd lec

Morbi tnstique urma
ut volutpat omare. Curabitur semper vitae umna
ac tempus. Duis vehicula elit nulia, eleffend

ias nisl vehicula nec. Nullam varius est dui

accumsan lectus posuere ut. Nullam viverra

purus iaoreet eusmod temnx »

Adipiscing elit. Sed neque nisl, blandit vel ipsum
eu, mperdiet blandit lectus. Morbi tristique urna
it volutpat omare. Curabitur semper vitas urna

ac tempus. Duis vehicula elit nulia, eleffend






i‘ﬁ SaneBox.com o

Contraste S Sransoned @

It's not too late to save your inbox (or your sanity), pick a
plan today for as little as $5 per month.

Before

Pick A Plan Today

www.sanebox.com

Learn More
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21* june, happiest day of 2013




Unidade




Unidade #8. Unity & Variety

o ldentify in what way the following Design represents the
principle of “Unity & Variety™?

Package Design:
Tea

Package Design: Energy
Drink
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gécios mals folizes. Negécios mais felizes. Negécios mals felizes, Negécios mals felizes.

Negécios mals fol Nogécios mais felizes. Negocios mais felizes,




Unidade




Unidade

401457
9'06” ;

178SPM
1438PM
4.37Mi




A mudanca é feita
de varios passos:
Tprald, 2praca_




Equilibrio




Equilibrio = pesos / espacamentos

by



Equilibrio = pesos / simetria
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spring blahs

. America's Finest News Source AY.CLUB [»] ¢ ]=]
VIDEO  POLTICS = SPORTS ~ SCIENCEMECH ~ LOCAL ~ ENTERTANMENT ~ PARENTING Q s
AMERICAN VOICES

Study Links Facebook To Depression

“It's terrible that its depressing all my
friends, but my e is pretty fucking
great”

x

+ Cosmologists: Aliens Most Likely Huge

/| b Viewer Prepared To Believe . Report: American Millennials Among Least
] Whatever Documentary skilled In World
: A Tells Him About Coral Reefs

T/

Plan For Future Still Involves ——— [ ——— ™
# om Scared For NHL Players
Drumming For Lifehouse Without Visors
SOUTH BEND, IN—Fifteen years after first envisioning the path he
hoped his professional ife would take, local man Brent Gibbs is stil Umpire Says He Was On LSD
planning his. ‘When He Called No-Hitter
O SPECIAL COVERAGE

Lovestruck Arabian Princess
Begs Father To Spare John Fantasy Sports

Kerry’s SPONSORED BY Premieres GAME -
s Tonight 6:30/5:30c N 2 *

Duel
KINGDOM OF GOLDEN SANDS— ﬁ"’
Throwing herself in front of her beloved COMMENTARY
USS. secretary of state as the royal Technology . Gran Wil Al Be Alive As
oot e gl s sponsonEp By \  Long As YouRe o
e oo Never Think About Anything
- P o
Lethal Injection Least Effective Business By Elien devenahy
Drugs Man Took While In SPONSORED BY + Can Anyone Truly Be Said To ‘Own’ The

i Complete James Bond Collection?
e em St

+ Looking Back On My Life, I Guess My Biggest
Regret Is Trying To Fight That Alligator 5
College Minutes Ago

SPONSORED BY
By Dave McKinney

New Evidence Suggests Middle @
East Conflict Predates All

Human Civilization EDITORIAL CARTOON







Mortgage the house.

ere’s a good reason why the
New Balance 1300 costs more than
any running shoe you've probably
ever owned. It cosfs more because

s more.

Give us a minute to explai
and you'll begin to understand whal
makes a running shoe worth 5130

WILL AGREE
TED MIDSOLE

THE TEF
REVOLUTIC

and water—cushioning

and stability. Here's how e remas
Long ago, we discovered that

a buoyant material called EVA

delivers exceptional cushioning,

In polyurethane, with its tighter cell

structure, we recognized a superior

stability compound

What has driven us the past
couple of years
has been the
intriguing notion
of what if would

be like if we
were able, some-
marry
. th /O pr

lity de viously incom-
patible materials. We did it
Through a patented manufac-
turing process called “encapsula-
tion,” we encased a wedge of EVA
within an outer shell of polyur:
thane. The combination provides
phenomenal cushioning without the
slightest sacrifice of stability. As a
runner moves through his gait cycle,
the EVA delivers spring and bounc
while the polyurethane shell cradles

the foot and disperses shoc

of 1,000 miles
owed no signs of

Our R&D
people have de-
signed a new last (
SC-2) with a greater

| circumference at the
ball of the foot, a
Encap™ mid: higher toe-box and a
higher cone than our traditional
SL-11. our feet will tell you, in
human terms, what this means
You'll notice when you try ona
pair of 1300’ that the forefoot area
1s broader. This helps to reduce
excessive lateral motion. The higher
cone means a snugger fit -

around the ankle and \ ED’!%

additional motion reduc-
tion. There’s also con-
siderably more room for
orthotics,

And if you've ever lived
through the agony of black toe
nails, you'll find the higher toe-box
absolutely comforting,

IS SURPRISINGLY L

To make a running shoe that
offers a lot of protection is usually
a weighty matter. The 1300 is proof
that a running shoe can be prote
tive without being heav

To achieve that goal, we in-
corporated a stability device into

m the heel design of
| the 1300. Light
new but strong, it helps
palcingcg | to keep your heel
| from rocking
We developed
a light, firm foot-
bed insert that we
view as another feat of engineering
Made of polyurethane, polyeth-
ylene dmi> nylon, it helps to control
overpronation with interior heel and
arch support. It's also real comfortable.
And to reduce irritation of and
injury to one of the more critical
areas of the foot, we built an ana-
tomically designed Achilles “dip
that allows the Achilles tendon to
move more naturally.
OUR MINUTE'S UP.
And we haven't even told you
about the supple nu-buck leather
Or the extremely durable carbon
rubber outersole. Or the double
extended surlyn counter. Or
the fact that the 1300 comes
ty of widths for a
more perfect fit
We will tell you th
you want to run in the very
running shoe ever mad
that represents a new standard of
comfort, support and fit—you should
have no qunfms about doing some-
thing you do every time you run
Digging deep.

new balance-







NOTHING IIN EARTH
COULD COME TWEEN THEM

T




Centro de Interesse




Guie as o olhar

AO QUE INTERESSA




Centro de Interesse

POR EXEMPLO,

essa linha nao vali chamar aten¢cao primeiro.

Muito menos essa aqui.
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Proporcao & Escala
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Drink Responsibly.
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KIA MOTORS

Appsolutely cutting-edge.

% iPhone3G

P
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Wider, longer, stronger...simply better
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Proximidade




Rias Baixas
Der inackon de Orix



















Alinhamento




Hiring UX designers: 11 qualities to look for
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The easiest way to upgrade to
the latest iPhone.

Join the iPhone Upgrade Program to get
the latest iPhone every year, low monthly
payments, and AppleCare.t

Learn more >

D

Trade in your
smartphone for credit.

With Apple Trade In, you can get credit toward
a new iPhone when you trade in an eligible
smartphone.* It's good for you and the planet.

Buy iPhone XRr >

£ <

Fast, free delivery Special financing Get help buying Personal Setup

Choose free delivery or pick up Apply for up to 18 months of Have a question? Call a We'll show you how to get the
available items at an special financing. Specialist or chat online. most out of your new iPhone,
Apple Store. Call 1-800-MY-APPLE. online or in store.

Learn more >
Learn more » Contact us > Learn more >
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Harmonia / Clareza




HB_ About Us Owr Classes Contact Us

Feel the

inside your soul

Open master classes

08.23.2017

Contemporary dance style







WORK NEWS ABOUT CONTACT

Crafting Digital
EXxperiences.

The work of designer Frank Lucas

LEARN MORE

SELECTED WORK

We nurture our collaborative creative thinking & high-end
design outcomes to develop compelling work that sets us apart.




TripAdvisor
THE REDESIGN
CONCEPT




#SIMPLIFIQUE
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A perfeicao e alcangada
Nao quando nao ha mais
nada para adicionar, mas
guando nao ha mais nada
gue se possa retirar.

— Antoine de Saint-Exupéry




A Nike © [ £]
about 8 months ago

The best of Nike will now be delivered to your doorstep. Customise yours at
www.nike.com

Customise It Your Way Customise It Your Way

Learn More Le:







#OUSE

Busque algo inusitado, que chame a
atencdo, cause impacto / estranheza.




F.I]’TI] E TITULD ESTOURADOS.
FOTO ESTOURADA + BOX.
FIiE?HI]E -METADE.

TEXTI] ﬂl] ESPAGO VAZID.
DETHI.HE DA FOTO.



VOCE PRECTISA

mesmo

COLOCAR IMAGENS?




#PUBLICO




FONTES




Fontes também
CARREGAM SIGNIFICADO




Fontes sao como a roupa de seu texto: emprestam
significado.

+ "% 09"

 J

DLOOMING

A FANCY
TYPEFACE TRIO




Fontes sao como a roupa de seu texto: emprestam
significado.

PRESENTING

FUNNY & CUTE

BY DARRELL FLOOD




Fontes sao como a roupa de seu texto: emprestam
significado.

b~ 1

“\\(AS STUD/U

fﬂ&m@m{,

VINTAGE STYLE TYPEFACE
REGULAR X INLINE

L.

OPENTYPE FEATURE
ALTERNATE CEARACTER. 3301 LIGATURE. CATCH




Fontes sao como a roupa de seu texto: emprestam
significado.




Fontes sao como a roupa de seu texto: emprestam
significado.




https://fonts.google.com

www.google.com/fonts

Jo

Google Fonts DIRECTORY  FEATURED  ABOUT & >

O

SRR E:

Open Sans Q Baloo Tamma o

Steve Matteson (10 styles) Ek Type (1 style)

All their A red Flair
equipment and  silhouetted the

instruments are iagged edge of a s
alive. wing.

Try typing directly into the text fields

Prompt o Roboto o

Cadson Demak (18 styles) Christian Robertson (12 styles)

7
S
a

Almost before we
knew it, we had

| watched the
storm, so



https://fonts.google.com/

EBElaclzscoalx
Blackmoor

Curlz
Lucida Handwriting
Jnell Rowndhand




Erros mais comuns:

ROUBARAM MEU CELULAR, QUE AINDA ESTOU PACANDO, ONTEM!




Erros mais comuns:

ESTAVA NO PONTO DE ONIBUS QUANDO DUAS PESSOAS ARMADAS CHEGARAM!




CORES




VERMELHO § LARANJA

A o = - .- e ® & z & L
e CALOR CALOR . oCALCR ~ FRIO . e FRIO ~ FRIO
INTENSIDADE ALEGRIA | ALEGRIA SAUDE CALMA SERENIDADE
DESEJO ESPONTANEO LUz CRESCIMENTO SABEDORIA RIQUEZA

AGRESSIVIDADE CRIATMDADE POSITIVIDADE ESTABILIDADE  ESPRITUALIDADE  CRIATMDADE
PERIGO VITALIDADE VITALIDADE NATUREZA CLAREZA SOFISTICADO
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AS CORES E AS EMPRESAS

GUIA DAS CORES

OTIMISMO ” e ' Postit @ @ W 9 Lornense
AMIGAVEL | :

EXCITACAO ll

CRIATIVO

CONFIANCA
PACIFICO

Link: http://a.co/d/5e6J9LC

MULTLINKS.COM.BR



https://color.adobe.com

@& Adobe Color CC Create

D Adobe Kuler is now Adobe Color CC.

Save My Color Theme

Color Rule

© Analogous

https://color.adobe.com/pt/create/color-wheel/?ref=uxprocc




https://material.io/design/color/#tools-for-picki
ng-colors

Material Design Palette Generator

PRIMARY
2a0 800 700 600 500 400 300 200 100 50
COMPLEMENTARY
100 50

ANALOGOUS



https://material.io/design/color/#tools-for-picking-colors
https://material.io/design/color/#tools-for-picking-colors

https://coolors.co/

COOLOrS + SKILLSHARE

The super fast
color schemes
generator!

Start the Generator, it's free!



https://coolors.co/

PESQUISA & REFERENCIAS

|



#PESQUISA & REFS

https://muz.li/

https://www.behance.net

ale

https://dribbble.com/

g



https://muz.li/
https://dribbble.com/
https://www.behance.net/
https://www.behance.net/

https://www.pexels.com

P ex?;ls



https://www.pexels.com/

#ICONES

The Noun Project

and Symbols

H L b



https://thenounproject.com/

http://thestocks.im

#IMAGENS+VETORES+ICONS

THE STOCKS

ABRO

Best royalty free stock photos, videos and mockups.

Resources for colors, icons and fonts.



http://thestocks.im/

https://elements.envato.com

#TEMPLATES
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https://elements.envato.com/

https://br.freepik.com

#TEMPLATES

@ freepik

Graphic resources for everyone

r‘\
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https://br.freepik.com/

VARIE OS ESTILOS

Dois
teste vini Trés
Responsaveis Quatro

-
Ganchos explorados por ptblico
Vocé nao precisa usar quatro ganchos necessariamente por publico.

&} 52 Trafego Aquisicdo/Monetizagao 24/07 Mas ndo use apenas um. Sempre no minimo explore o gancho de Oferta
(Facebook+Google) Form 18:07 Irresistivel, Prova Social, Medo, Esperanca e Escassez/Urgéncia
Criado por Vinicius Ribeiro . i
Dois
< Trés
Titulo
teste vini Quatro
Cliente (Database) Formatos explorados Facebook
Clique aqui para adicionar Imagem simples sem design
Projeto (Central de Projetos) Imagem com design
Clique aqui para adicionar Video
Responsavel Boomerang
a Vinicius Ribeiro Formatos explorados Adwords
Search (Just text)
Prazo

\liden vantithe hiimnor
Clique aqui para adicionar

Mover para

Observagoes




IMPORTANCIA

“Vocé esta sempre
a 1 criativo de

dobrar seus
resultados.”

Pedro Sobral




Pesquisa Forrester / IBM:

Cada US investido em UX trazde U$ 2 a U$ 100 de
retorno.



Praticar 30min!

Baseado nas técnicas abordadas até agora, crie
anuncios de estilos diferentes (com imagem,
somente vetor, somente imagem), para:

e 1 Cliente

* Defenda sua criacao.




|

facebook.com/ads/tools/text_overlay










5 DICAS DE UMA COPY
MATADORA .



y 4 @

1.Minha oferta @ unica? Nova?
Diferenciada?

TODAS As pessoas querem saber O QUE E NOVO,
utilizar coisas como "GRANDE AVISO" ou coisas que
remetam a uma NOVIDADE imensa vai fazer com

que, indiferente do que seja, as pessoas PRESTEM
ATENCAOQ!




2. A Oferta se entende
facilmente?

O cliente tem que ter facilidade, ndo pode se
esforcar para fazer as coisas. Principalmente no
inicio, se VOCé pensa em aquisi¢cdo, a pessoa nao
pode ter muito esforco para obter o que vocé tem a
oferecer




3. Vale utilizar uma PERGUNTA
DE ABERTURA.

A ideia é fazer com que a sua primeira parte da
comunicacao seja uma pergunta que
necessariamente seja respondida com um sim e que
faca com que vc continue o texto/assunto
conseguindo a aten¢do dessa pessoa.




4. Use a PRE-PERSUASAO.

DigitalMarketer

LAST CHANCE!

Ticket sales for Traffic & Conversion Summit 2017 end on the 23rd:
www.trafficandconversionsummit.com/learn-more

Last chance to grab T&C tickets...

Every year, thousands of the worlds smartest marketers descend on San Diego,
California to learn what's new, what's hot, and what's actually working RIGHT NOW
in digital marketing. Here's what you can expect 1o learn at this year’s Traffic &...

Learn More




5. Vale usar NOSTALGIA na
comunicacao.

Usando lembrancas, os ads vao tocar no lugar CERTO
na cabeca das pessoas. Essa é a maneira como
Coca-Cola vende agua com acucar por decadas. Eles
estdo associando este produto a vida das pessoas,
seja familia ou amigos ou bons tempos.




Praticar 20min!

Crie 2 copys para vender:

1. Franquias

2. Assessoria

V4 para mulheres

V4 para Redes de Franquias

)







O que sao Landing Pages?

Landing Page é totalmente voltada a
conversao do visitante em Lead,
oportunidade ou cliente.

Menos elementos / sem distracgoes;
Objetivo / CTA Unico;

Altamente Segmentada;
Engajamento.




o.

Motivacao
“Vocé oferece o que eu preciso?”

Proposta de Valor
“Eu quero isso de vocé?”

Incentivo
“Por que agora?”

Friccao
"Vocé consegue me guiar pelos obstaculos?”

Incerteza
“Terei sucesso nesta jornada?”




Os 5 elementos Essenciais
de uma Landing Page




1.Proposta Unica de Valor

A missdo da Proposta Unica de Valor é definir o
diferencial do seu negdcio.

tad E o0 que faz ele ser Gnico, e a principal razdo pela
. qual os clientes devem comprar de vocé e nao da
concorréncia.




1.Proposta Unica de Valor

EXEMPLOS:

Domino’s: “Pizza quentinha feita na hora, entrega
garantida em 30 minutos ou menos”.

Unbounce: Gere mais vendas para seus negocios e
publique landing pages sem precisar de um
especialista.

Netflix: Sua proxima historia, agora.
ASSISTA ONDE QUISER. CANCELE QUANDO QUISER.




1. Proposta Unica de Valor

Filmes, séries.e
muito mais. Sem
limites.

Assista onde quiser. Cancele quando quiser.

EXPERIMENTE GRATIS POR 30 DIAS >




1.Proposta Unica de Valor

EXERCICIO 10min:

Eu ajudo (tal publico), a
fazer (uma coisa especifica,

alcancar um resultado) sem ter que
(passar por um problema,

ter que fazer algo dificil sozinho).




2.Imagem ou Video MATADOR

Mostre o contexto de uso do seu produto, como
ele é consumido e procure fazer com que as
pessoas simpatizem com ele através dessa

i imagem.




2.Imagem ou Video de Impacto

ZICOMPANY.COM  ouemconfouz Oy 2 cnucsc e
1ragpaine ae qualquer lugar

e tenha um negocio com renda mensal de:

R$ 6.000 a 20.000
ASSEMBLEIR

PSR STRATEGICA
i"'f?'m& L ™ 2019




2.Imagem ou Video de Impacto

@unbounce Productv  Solutionsv  Pricing Learnv  Contact Q | Login

Convert More SN WG
Sales :‘ | (el k

Create custom landing pages with
Unbounce that convert more visitors
than any website—no coding required.

. O,
1277

CONVERSIONS




3.Beneficios da Oferta

e Faca uma lista dos principais beneficios e
caracteristicas da sua oferta, mostre detalhes.

e Mitigue as duvidas de todas as dores que seu
produto pode resolver.

A pergunta que deve ser respondida é “O que
eu ganho com isso?”




3.Beneficios da Oferta

£
Build Any Page on Your
Own

With our easy drag-and-drop builder and
all-you-can-eat buffet of 100+ templates,
you can bring any campaign vision to life
in a fraction of the time it would take

with a developer.

Q

"

Create the Exact Page
You Want

Design pages that look and act 100% the
way you want them to. Customizable
templates with optional JavaScript and
CSS put locks and functionality in your
hands, for both desktop and mobile.

|
Continually Grow Your ROI

Get built-in conversion power and the
ability to A/B test your pages to see
exactly what’s working. Experiment with
messaging, design, and forms to validate
what makes more visitors convert more
often.




3.Beneficios da Oferta

QIGITALMARr([T[R L +1(512) 600-4363
FREE DOWNLOAD -
Facebook Ad FACEBOOK AD

- TE LIBRARY
emplate Library TEMPLA
Where should we send your

Copy & Paste These 7 Proven Facebook RN
Ad Campaigns To Create Low-Cost,
High-Converting Ads On-Demand...
‘@ The 11 word ad that netted $208,485 in sales using

one simple principle of buyer persuasion. (This formula

works in ANY market.) DOWNLOAD NOW
& The “You Forgot" reminder trick that brings in tons By mibemitting your infe, you agree to send & to Digita!

of new customers and leads, even after they've Markmter who wil procass and s i according 10 thair povacy

already said NO to your offer! (We use this one over TR
and over... and you should too.)

6 The "Use 7" question formula that drives g
down click costs and sharply increases conversions. -\
(Just fill in the blank and watch your clicks soar and o

costs plummet.)

o Plus... we'll reveal our Top 3 Facebook ads that
generated a combined 110,422 leads for just $1.76
a piece. (And how we made our money back quickly.)




4.Provas Sociais

Como seres sociais, a gente € mais propenso a
consumir o que alguém ja consumiu antes.

Isso gera confianca, é a prova de que aquela
oferta realmente é eficaz e foi validada por
outras pessoas.




4.Provas Sociais

“We've seen conversion increases of
over 70%, just by switching a client's
landing page over to Unbounce. We're
also able to test and iterate more
rapidly, which is a win for everyone.”

Nicholas Scalice, Founder of Earnworthy
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5.CTA UNICO

O CTA € a chamada para a acao. O botdo que o
cliente clica para tomar a acdo que vocé deseja

Garanta que os botdes do CTA tenham somente
um proposito.

Evite todos os links que nao levem ao objetivo
de conversao.

Além disso, garanta que o seu botdo tenha uma
cor totalmente contrastante das demais e
gue o seu texto seja irresistivel.




~

5.CTA UNICO

Tudo da Netflix.
Gratis por 30 dias.

PRIMEIRA COBRANCA
30 dias gratis 277

Lembrete de 3 dias
restantes

Enviaremos um lembrete por email 3 dias antes de seu més
gratis terminar. Cancele a qualquer momento antes de 27/7 e
vocé ndo sera cobrado.

EXPERIMENTE GRATIS POR 30 DIAS >
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5.CTA UNICO

Selo Cientista do Marketing Digital
EnTregomos seu 1° CL|ENTE PROCESSO DE TREINAMENTO TAXA DE FRANQUIA EMPRESARIAL
GARANTIDO R$*10.000 R# 8.000

avista avista
Utilizag&o oficial da Marca V4 Inclu: o Contrato de Franquia
Company c Empresarial
Desenvolvimento de Networking
através da V4 Company . .
Taxa de Royalties Consulte mais Condicdes de
Acesso a treinamentos infernos V4 Pagam ento na DO cumen tag(jo
Company
Mentoria de projetos ativos
Marketing Institucional
Possibilidade de formar sua propria
squipeda Consuiiars Vi QUERO ME APLICAR PARA MICROFRANQUIA
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QUERO ME APLICAR PARA MICROFRANQUIA




The 5 Elements of an Effective Landing Poge
Qo X Q (B Turbounce comiiondng poge-sements’ Be )

ﬁ Headline that matches what was clicked

A supporting subheader to provide extra information [

o Hero Shot: Photo or Video

§
E
1

(6]
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What are you interested in?

. This is introductory content that explains u
your offering in more detail. It should =
follow on from your headline and explain I i
the benefits of your product or service.

We wil naver share your emad Promue.

Your first feature written in the form of a
benefit statement

You can 6dd o customer
Your second feature written in the form of testimonial for social peoot
a benefit statement. -
@ Joe Bloggs, GrectCompany com

@ Your third feature writter = [fill-m of o

benefit statement 3 a

-C A reinforcement statement to maintain interest

A &

Imoge for benefit 1 Imoge for benefit 2 image for benefit 3

Benefit 1 title Benefit 2 title Benefit 3 title

This is content describing the This is content describing the This is content describing the
first benefit of your product or second benefit of your product third benefit of your product or

service. It should oct os o or service. it should oct os o service. It should oct as o
supporting description of the supporting description of the supporting description of the
benefit statements you wrote benefit statements you wrote benefit statements you wrote
above above above.

]
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The 5 Elemaents of on Effective Landing Page
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follow on from your headline and explain

>
the benefits of your product or service. |
We wil never share your emad Promae.

Your first feature written in the form of a
benefit statement

You can 6dd o customer
Your second feature written in the form of testimonial for social peoot
a benefit statement.

Joe Bloggs, GreatCompanycom -
Y 4 Your third feature writter = -nn of a @
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This is content describing the This is content describing the This is content describing the
first benefit of your product or second benefit of your product third benefit of your product or
service. It should oct os o or service. it should oct os o service. It should oct as o
supporting description of the supporting description of the supporting description of the
benefit statements you wrote benefit statements you wrote benefit statements you wrote
above above above
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Fontes

Definir até 3 fontes para sua
identidade visual.




GUIA EMOCIONAL D

AMIGAVEL | .
Cores EXCITACAQ |/enide
Definir até 3 cores para sua identidade Fgi=17.G§|V/g | imagin magmtwo
visual.

https://color.adobe.com/pt/create/ MEUNRAN N4
color-wheel/ PACIFICO mmo

(e P
D Ammsn | w&

i Troplcana
L Sy g @
Hess] o,



Tom de Voz

- Divertida

- Agressiva
- Segura
- Técnoldgica




Simbolo

Simples / Memoravel / Diferenciacao




Wireframe
Exercicios




10min
Wireframe
FRANQUIA V4




10min
Wireframe
REDE DE IMPLANTES
DENTARIOS




10min
Academia de bairro com
foco em idosos.




LANDING PAGES
NA PRATICA! .



Mao na massal!




https://www.hotjar.com/

Analise!

YOUR SITE



https://www.hotjar.com/

