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visual




Design de
ldentidade da
Marca

Alina Wheeler,
2008
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Um guia completo para a criagao, construgao Fri
e manutencao de marcas fortes 4
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E como uma
organizacdo é
percebida pelas
pessoas.







"O design desempenha um papel
essencial na criacdo e construcdo de
marcas. Ele diferencia e incorpora os
elementos intangiveis - emocdo,
contexto e esséncia, que mais importam
para os consumidores."

Moira Cullen, Diretora de Design - Coca-Cola












E sobre os aspectos
visuais e tangiveis
que representam
uma marca.
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"Um logotipo é o ponto de
entrada da marca."

Milton Glaser, Designer



FUNCIONA?
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vem em terceir

A sequencm da
cognicdo

Forma Cor Conteudo




Por que isso €
Imporiante para
Ul designers?




"A imagem e a percepcdo
ajudam a criar valor; sem
uma Imagem, nao existe
percepcdo.”

Scott M. Davis, Brand Asset Management
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|OGOTIPO
MONOGRAMA
MARCAS PICTORICAS
MARCAS ABSTRATAS
EMBLEMAS

Alina Wheeler, Design de identidade da marca







Logotipo

Food source:
Bonita Albertson Design

Kubota: Pentagram

IBM: Paul Rand

truth:

Crispin Porter + Bogusky
Children’s Television Workshop:
Milton Glaser

Mobil:

Chermayeff & Geismar

Oslo Airport: Mollerup Design Lab
Dell;

Siegel & Gale

Braun:

Wolfgang Schmittel redesign
Tazo; Sandstrom Design
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Logotipo

SAMSUNG

Telefonia

TVEAV

Eletrodomésticos

Informatica  Loja Online

Galaxy S20 FE
Saiba Mais

Explore

Promocoes

Suporte

Business

Minha Conta
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Monograma




Monograma

WIRELESS BUSINESS PREPAID TV BANKING INTERNET

ll Plans v Phones & devices Vv Deals v Coverage Vv Why T-Mobile v M Find a store . Contact & support v ! Cart Q  Search

T-Mobile has merged with Sprint!  Find out what this means for you »

&€iPhone12Pro

Hello 5G.

Get two iPhone 12 Pro devices and 2 lines of unlimited 5G data for $100/month
via monthly bill credits. See this deal.
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Marcas
pictoricas

Nesta pagina, da esquerda
para a direita:

CIGNA: Landor Associates

Greyhound USA:
Raymond Loewy

British Telecom:
Wolff Olins

Lacoste: Robert George

March of Dimes:
Pentagram

Merrill Lynch: King-Casey

Flab Bat 25/ uma divisao do
Exército da Suica: Allemann
Almquist + Jones

NBC: Chermayeff & Geismar

PBS: Chermayeff & Geismar
Tusk: Milton Glacar



Marcas
pictoricas

% MENU REWARDS GIFT CARDS

Menu / / Chocolate Chip Cookie

Chocolate Chip Cookie

This scrumptious, satisfying cookie love will uplift your
day—sweet chocolate chips embedded in a thick, chewy
goodness of our favorite dough make this an absolute
must-have.

(0) Calart a ctara +a viaw availahili#v

Nutrition Information

Serving Size 80 g

Calories 360 Calories from Fat 160

% Daily Value *

Total Fat 18 ¢ 23%

Saturated Fat 11g 55%
TransFat O5¢g

Cholesterol 60 mg 20%

Sodium 220 mg 10%






Marcas
abstratas ou
simbolicas

Nesta pagina, da esquerda para a direita:
Sprint: Lippincott Mercer
Hyatt Place: Lippincot Mercer

Penns Landing:
Joel Katz Design Associates

Screen Gems: Chermayeff & Geismar
Concentrics: Rev Group

llona Financial Group:
Rev Group
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Marcas

abstratas ou
simbolicas
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. rﬁgets dreams

There is nothine imvossible in our studios.
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EMBLEMA

Harry’s Road House:
Anthony D’Agostino

Itza Pizza:
Warkulwiz Design Associates

333 Belrose Bar & Grill:
Anne Pagliarulo

Columbus Salame:
Pentagram

220 Noodle Bar:
Cronan

Bella Cucina:
Louise Filj Ltd.

Templeton \ |
Foundation
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EMBLEMA

Modelos e Precos - Solucoes e Servicos Descubra ~ Recall Condicoes Especiais
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Emblema Pictograma






Aluisio Magalhdes Alexandre Wollner
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Eucatex Elevadores Atlas Marca Metal Leve COFAP
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Promax Lubrificantes Albert Einstein Hospital Fiacoo Indiona Moinho Santista
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Alexandre Wollner



ALEXANDRE WOLLNER

e aformacao do design moderno no Brasil
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Como as marcas
se comporiam
na weh?




"As experiéncias interativas
exigem pensamento ndo-
linear, interfaces convidativas
e inteligéncia criativa."

Stella Gassaway, Visiondria e Diretora de Criacdo















"A aderéncia as diretrizes (da
marca) precisa ser, sem
diuvidas, uma prioridade que
vem de cima para baixo."

Blake Deutsch






Expresséio
grafica e
moodboards




ESTETICA, ARTES
GRAFICAS E
MOODBOARDS
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Estetica
















Conceito

"Definir um conceito pode ajudar o time a
pensar em como as interacoes
funcionardo; nas relacdes entre elementos
de uma mesma telq, (textos, transicdes...)
devem funcionar...”

Fonte: Fabricio Teixeira, uxdesign.cc
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Conceito

— + Y

Google O 100% Data SI0, NOAA, U.S. Navy, NGA, GEBCO Landsat / Copernicus IBCAO U.S. Geological Survey PGC/NASA  Camera: 22.252 km 0°00'00"N 0°00'00"W



Maquininhas v SumUp Link SumUp Bank Seja um Consultor Blog Ajuda

%
f

Prepare-se para a iiaegPNovembro
Black Friday com a
SumUp

Todas as maquininhas com 20% OFF: escolha a sua agora e

B3 sumup:
- ° "0

SumUp On

venda muito

-~ Minha Conta

Pedir maquininha

SumUp Total
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CD PROJEKT

DISPONIVEL EM 10 DE
DEZEMBRO DE 2020

BTN.O1

RESERVE AGORA_

@XBOXONE pPra PC %=

STADIA

TAMBEM E OTIMO NO XBOX SERIES X | S E PS5

CD PROJEKT®, Cyberpunk®, Cyberpunk 2077® sao marcas registradas da CD
PROJEKT S.A. © 2020 CD PROJEKT S.A. Todos os direitos reservados. Todos os
direitos autorais e marcas registradas sao de propriedade dos seus respectivos
donos.

RED®






A imagem conceitual

“...designers perceberam que a ilustracdo
narrativa tradicional jd ndo atendia as
necessidades da época e reinventaram a
comunicacdo grdfica para expressar a era
da mdquina e ideias visuais mais
complexas.

Fonte: Histéria do design grafico. Philip B. Meggs e Alston W. Purvis
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BUSCA POR
NOVAS FORMAS
DE EXPRESSAQ
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a5t TOKYO® 1964

uas investigacoes da natureza

j0 espacial. 5
or Meio de desenhos e gravuras sdo a fonte

rtazes, marcas abstratas e anuncios. A

modulag
qalinha P

maestria técnica
. ressoS € extraordindria. O cartaz para uma expo-

de seus projetos e seus resultados

:;o parisiense de obras de doze designers graficos
22.11 Yusaku Kamekura, cartaz
da Exposicao Mundial de

Osaka, 1970. A imaginagao dos
designers japoneses é posta a
provanaconstante reinvencao
dosolcomo simbolo da terra do
sol nascente.

22.12 Yusaku Kamekura,
cartazpara um fabricante de
gguipamento estereofdnico,
1980. A perfeicao técnica no
somestereofonico é traduzida
emalegres arabescos em torno
%eumtridngulo preto linear.

> 4 W T e e R RN AW AJ\.—L_IAb‘. ————— o

signer pluralista, explorou multiplas direcées. Dois
conceitos visuais subjacentes a grande parte de sua
obra sdo a estrutura em grid e os planos de cores vi-
brantes que exploram o contraste quente/frio, cores
de valor proximo e faixas de cores andlogas. Motivos
japoneses tradicionais, incluindo paisagem [22.15],
teatro Kanze No, caligrafia, méscaras e xilogravuras,
sdo reinventados numa linguagem modernista do de-
sign. Em alguns de seus trabalhos mais originais, 0s
planos de cor sdo dispostos em grid para simbolizar

retratos quase abstratos e expressivos, como se vé em

v

22 .10 Yusaku Kamexurd

(designer) e Osamu riay4

%1

y 9

rSrv0%4

(fotégrafo), cartaz dos JOgos

Olimpicos de Téquio, -

~

Uma foto meticulosame

~c2~ amblemati
uma expressao emauoi€itidat

da corrida atlética.
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HISTORIA













Mondrian



Joan Miro ."
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Pollock i



Henri Matisse
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Connaught logo v3
Kris Howes +« Follow < Hire Me

Save ¥ Like

Save ©¥ Like

BB Hearty Butterfly // Mazes 02/15 - Logolounge 2020
Breno Bitencourt ¢ Follow ¢ Hire Me

Another dimension . Future Cities
) ‘ Save © Like Save © Like
Sofia Salazar - Follow « Hire Me Cosmin Capitanu « Follow « Hire Me
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ELECTRONIC

I I I I LANGUAGE
INTERNATIONAL
FESTIVAL

home about support organization press workshop books artists newsletter Q

portugués

FILE FILE SAO PAULO 2019

electronic language international festival electronic language international festival

WORKSHOP ONLINE
2020/21 ’

N :
OPEN CALL LED SHOW201 9
FILE WORKSHOP ONLINE - FILE SAO PAULO 2019 - 20 FILE GAMES & ANIMA+ 2019 - FILE GIFS 2019 - Sao Paulo
Open Call years of FILE 20 years of art and Sao Paulo

technology

FILE SA® PAULO. 2018 LI

electronic language international festival

A A =
[file.org.b /o g=¢en ' l‘_ i


https://file.org.br/




Moodboards

Moodboards sGo painéis

semanticos. Um compilado de

imagens e palavras que carregam
um significado em conjunto.
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Financial
Accounting
for
Squares

MAY JUNE

e Sign in to your account

© | 2015Q2Actuals “. 2016 Q2 Forecast " 2016 Q2 Actuals

Annette

Marco

Marco [Ilczmmmm

Congrats
Your data has been imported.

Senior Analyst
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Moodboards

e Universo visual
e Estilo, cores, formas

e Tom de voz
e Ritmo
e Conceito
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Camaledo

Vou mudar para me tornar o que vocé
precisa, quando e como vocé precisa.
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2016 Forecast B 2015 Actuals v

FORMS
. . L . 180K
Your data is uploading, this will take just a moment. .
BALANCE REPORTS
\ 135K
\ 90K
\ N
~ \\
\ _ \\\\\
N\
ELIMINATIONS JOURNALS
45K
2016 12 Actuals N All Submissions AUG SEP OCT NOV DEC

CONNECTIONS

ACCOUNT NAME AC 2016-12 CANCEL SUBMIT

3000 Sales income 36,548
3060 Intercompany Sales 4,500
3990 Offset Account Intercompany Sales (250)
GP GROSS PROFIT 40,798

D | ‘
7800 Scheduled Depreciation 3,000 I S C O S u re
7811 Depreciation Equity Company 800 M a n ag e m e nt

IAD INCOME AFTER DEPRECIATION 36,998




Today, your team has 12 items due.
You need to sign off on 3 items.

And 1 new member has joined the team.

PROJECTS OVERVIEW

Fiterby Most recent

Q3 financials Q3 financials Q3 financials Q3 financials
4 tasks due today 4 tasks due today 4 tasks due today 4 tasks due today
Collaborators Collaborators Collaborators Collaborators

90 90 90 90




Back to Projects GFOSS Marglﬂ by RegIOﬂ M

Time 2016 ~ Products All ~ Regions All ~ Version Current v  Gross Margins % v

Designer Test
Template (MP3)

Owned by Jessica Jones 100
Modified on Dec 14, 2015

T OP 80

60

\ N\
s | 40 § N \% \ \\ \
S : §§§§§§Q§

Individual Product

Plan by Product
A

Account name
Account name
Account name

Account name

Account name

Account name

Account name

Account name




Q3 financials

4 tasks due today

i "i i J'}
[V T
- -

COMMENTS TIMELINE
i Upcoming Training
Vi Andrew Wilson

Hi Team, I'd like to suggest we postpone sales
training until next quarter to help cut costs.
#2017plan #tooexpensive

18 seconds ago

Reply View comments 12

b Upcoming Training

Andrew Wilson

Hi Team, I’d like to suggest we postpone sales
training until next quarter to help cut costs.
#2017plan #tooexpensive

18 seconds ago

Reply View comments 12

i Upcoming Training
v Andrew Wilson

Hi Team, I'd like to suggest we postpone sales
training until next quarter to help cut costs.
#2017plan #tooexpensive

1Q eAn~rAnAe AnAn

Write a comment

Gross Margin by Region -

Time 2016 ~

100

80

60

40

20

A

Account name

Account name

Account name

Account name

Account name

Account name

Account name

Account name

Products

Al

v

Regions All ~ Version Current ~

OPEN IN PLANNING ANALYTICS

Gross Margins




Projects

ALL PROJECTS

O Search

® Modeler

NEW

Designer Test
Template (MP3)

Owned by Jessica Jones
Modified on Dec 14, 2015

o
Jo

® \/iewer

Quota
management

Owned by Jessica Jones
Modified on Dec 14, 2015

o
Jo

® \iewer

ARCHIVED

Predictive
modeling for

Y T

INDIVIDUAL

SHARED

® Owner

NEW

Profitability
Analysis

Owned by me
Modified on Dec 14, 2015

o
[ [o)

® \/iewer

ARCHIVED

Predictive
modeling for
net sales

Owned by Glen Gerry
Modified on Dec 14, 2015

ARCHIVED

+ NEW PROJECT

® Contributor

Profitability
Analysis

Owned by Bob Ross
Modified on Dec 14, 2015

® Owner

Testing on
fiscal income
for products

Owned by me
Modified on Dec 14, 2015

o
[ [o)




Populate R - Profit and Loss Statement

ALL REPORTED MISSING + Account Name AC 2015-12
Search 3000 Sales income
3060 Intercompany sales

BS - Balance Sheet
Reported

3990 Offest account intercompany sales
Updated 3/7/2017 by Administrator

7800 Operating Expenses

R - Profit and Loss Statement
Reported

Updated 3/7/2017 by Administrator

GP INCOME BEFORE DEPRECIATION 0

7800 Scheduled depreciation

S300 - Equity Specifications 7811 Depreciation equity companies
Missing
Updated 3/7/2017 by Administrator 8010 Income Part Associates
IAD INCOME AFTER DEPRECIATION 0
S380 - Goodwill
Not Applicable 8010 Dividends Group
Updated 3/7/2017 by Administrator
8025 Dividends from shares in joint ventures
E - El’é)fl’[ and Loss Statement 8290 Offset Accounts intercompany interests
eporte
Updated 3/7/2017 by Administrator
8010 Dividends Group
. . . 8025 Dividends from shares in joint ventures
S300 - Equity Specifications ’
Missing
Updated 3/7/2017 by Administrator 8290 Offset Accounts intercompany interests

S380 - Goodwill
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Ferramentas

* Pinterest
 Canva

* Invision Boards
* Figma

Miro / Muradl




Pinterest

@ Pagina inicial ¢ Hoje Seguindo Q Pesquisar Todos os Pins Vv
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Processo

* Moodboard inspiracional
* Referéncias e exploracdes graficas
* Aplicacdo ao layout (wireframes)



Recapitulando

» Associar formaq, funcdo e estética para
conectar profundamente com as pessoas

* Importéncia da histéria da arte na parte
conceitual do trabalho de design

* Design é conceito

» Referéncias e repertério

* Moodboards para estabelecer um
direcionamento estético

* Ferramentas
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