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Manual de marca

MANUAL
DE MARCA

COMPOSICAO DE PECAS

GUIA DE

VISUAL E MODULO  GRID  ALINHAMENTO  TAMANHOS E ESTILOS DETEXTD ~ PRECIFICACAO  LOGOMARCA  GRAFISMOS  [CONES  FORMATOS

TAMANHOS E
ESTILOS DE TEXTO

Temos 3 tamanhos de texto, sendo que um é o
dobro do outro e se dividem a partir do madulo
base da seguinte forma:

1X

172X
1/4X

FONTE == ENTRELINHA
44 PONTOS ™ 44 PONTOS

PARA INFORMAGOES LEGAIS (1/4 MODULO) QUE EXCEDAM
EM VOLUME DE TEXTO, CONSULTE FORMAS DE APLICACAQ
NO CAPITULO ADAPTACOES.

Ll

FONTE: SIMPLON Ol
HEADLINE

Titulos, chamadas

(3]
2° NIVEL
1/2 MODULO
FONTE: SIMPLON BP
PESO: MEDIUM, REGULAR
CAIXA: ALTA (MAIUSCULAS)

Subtitulos, assinaturas
de campanha

0
3° NIVEL
1/4 MODULO
FONTE: SIMPLON BP
PESO: MEDIUM (PESO
UNICO NA LINHA!, BOLD,
REGULAR
CAIXA: ALTA, OU
SENTENCA

Descricdes, legendas,
informagoes legais

h_—OREMf.

PROCESS
DOLOR SIT
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Gestao
da marca

Exemplaos de aplicagéo dos elementos
graficos usados para:

Aplicacao
Como gréaficos
de apoio de texto

Fig. 1

X

Antonio, chega de perder vendas.
Ta esperando o que pra aproveitar
as vantagens da SumUp?

E mais barato do que vocé imagina:
comprar sua maquininha SumUp & mais barato do que dar
desconio pra quem paga em dinheiro

Néo tem burocracia:
nao precisa ter conta no banco, nem nome limgpo,
nem CNPJ: é s6 clicar e pedir a sua.

Sem aluguel:
comprou, @ sua’ e vocé s6 paga a taxa quando vender

RS em 1 dia:
receba o valor do que vocé vendeu em 1 dia util na sua
conta bancaria ou no cartdo SumUp, quem escolhe é vocé

Fig. 2

Universo Visual

03 Identidade do logo 04 Cores 05 Tipografia 06 Elementos gréficos 07 llustragdes 08 Galeria de imagens

1. chamar atengao para o trecho mais 2. destacar informag®es de features, prego,
importante de um texto mais longo (Fig. 1) call to action ou promogao. (Figs. 2, 3 e 4)

Fig. 3

SumUp Total

% 29,90

Fig. 4

sumup.com.br
B sumup:
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. Search
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£ Left Title Till

Large Title

Q_ Search

9:41

< Left Title il

Large Title €

Title

© Title
Cafée Figma

Title Order your favorite coffee and
snacks to go.

9 3100% nmm @ Powered by

2 App Store

£ Left Title iitle

Large Title

Q Search
1
A
4 Let's get lunch. How about pizza?
GHI J 148
7 &
PQRS T That sounds great!
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DOCUMENTACAOQ
DE DIRETRIZES E
PADRONIZACOES



"O controle de consisténcia e integridade de
um sistema de identidade de marca é
facilitado por padronizacdes e diretrizes
inteligentes que sejam de fécil acesso a
todos os participantes internos e externos
responsdveis pelas comunicacées da marca."”

Alina Wheeler, 2008



INSTRUMENTO
DE GESTAO DE
MARCA




Gallery

‘ IBM Design Language

Carbon components Ul icons
Typography

Color
2x Grid

IBM logos

Iconography
Illustration < / % E @ |—__l
Photography 32 48

Data visualization

Layout

Animation

Resources
What’s new Typeface Carbon repo

Help

IDL library

Carbon libraries

Type specs Ul

Plex 12
Plex 14

Plex 16
Plex 18
Plex 20

Plex 24
Plex 28

ibm.com/design/language



https://www.ibm.com/design/language/




COLABORADORES
INTERNOS E
EXTERNOS




SETE
CARACTERISTICAS
E BENEFICIOS




1.Consolidam o
erenciamento
g0 marca em
um so lugar




2.Deve ser clara e
facil de entender,
educativa e
eficiente




3.Devem dispor de
informacoes

precisas e
detalhadas




4.Constroem o
envolvimento

com a marca




Captam o espirito
do programa e
incluem_“o que ¢
marca significa




Falam sobre o
§(|Ign|{|cudo da
identidade




5.Indicam os pontos
de referéncia para

responder demais
questoes




6.Equilibram
consistencia e

tHexibilidade




[ 4 @
Flexiveis na
manuviencaoc




Guiados por
banco de dados
e nao por PDF




7.0terecem retorno
positivo nos
investimentos
aplicados




COMPONENTES DE
UM GUIA DE ESTILO
(STYLE GUIDE)




Principios e filosofia da marca

Brand Characteristics

Transparent

We want our merchants to feel
fully in control of their finances,
so we ensure that every aspect
of our offering is fair and
transparent.

This means no hidden or
misleading fees, no contractual
lock-ins and no confusing small
print.

Product Design Principles

Transparent.

I'm In control.

Progressive

We're forward-thinking problem
solvers, but we always strive
for simple solutions.

By making it easier for
merchants to remain on the
cutting edge and accept new
payment methods, we help
them rise to the challenges of
an ever-changing business
landscape.

Progressive.

Surprisingly
simple and
fast.

Inclusive

We create intuitive products
and services that improve the
lives of our merchants - no
matter how old they are, where
they live or how much revenue
they generate.

By prioritising the needs of
businesses traditionally
neglected by the financial
sector, we ensure that
everyone can afford,
understand and enjoy using
our products.

Inclusive.

|l can use it
everywhere.

Anticipating

We form long-lasting
partnerships with our
merchants by inviting their
feedback and getting to know
their businesses.

By maintaining meaningful
dialogue with our customers,
we’re able to foresee their
needs and quickly respond to
any change in their
circumstances.

Anticipating.

It knows what
| need.

Trusted

We earn our merchants’ trust
by always acting in their best
interest.

At every stage of the merchant
journey - from acquisition
campaigns to customer

support - we uphold SumUp’s
integrity and reliability.

Trusted.

It always
works.



Elementos de identidade da marca

Va riagﬁes do Iogo Moder'n Ink (veja a secao de cores) éa cor SumUp Sky Blue é 0 nosso azul corporativo. S’e essa cor nao combinar com os tons do
escolhida para 0 nosso logo. Em casos Quando o logo da SumUp aparece em um video, cores neutras como Modern Ink e
especiais, por exemplo, em produtos de fundo de uma so6 cor, o Sky Blue deve ser Space Grey podem ser boas alternativas.
mechandising, o logo da SumUp pode a 12 opcao de cor para ele. Por exemplo, esta  Usar ologo com cores soélidas em um fundo
ser impresso em 877C para ter um efeito deveria ser a cor que aparece no final de um Anti-Flash White também é considerado
metalico. Nao crie versdes alternativas do video de animacao. apropriado na maioria dos casos.

logo com qualquer outra cor.

K3 sumup:

Em todos os materiais de marketing, on e off-line, e também nas carcacas dos produtos. Excecdes para necessidades do marketing,
Cor do logo: Modern Ink (Pantone 433C) como em produtos de merchandising.
Cor do logo: Silver Effect (Pantone 877C)

Cor de fundo: SumUp Sky Blue Cor de fundo: Modern Ink Cor de fundo: Space Grey
Usar em: embalagens, videos, materiais Esse caso permite flexibilidade para desenhar Uma alternativa para frames finais de videos.
com mensagens de marca. interfaces, videos e produtos de merchandising.



Elementos de identidade da marca

IBM Design Language

117 11 11 11 17 11 117 117 17 11 172 117 11 117 117 117 17 172 117 11 11 11 11 171 171 11 171 11 11 171 11 11 11 171 11 11 11 11 11 11

Philosophy W
callecy The 8-bar
Typography o Created by legendary designer Paul Rand, the basic design of the IBM logo has remained unchanged
since 1972. Its consistent, visible use reinforces the IBM brand, makes it more memorable and
| . . o . .
tarioh authenticates the things to which it’s applied. It's an essential component of the IBM look—used to
2x Grid lend authority and engender trust wherever it appears. It’s our responsibility to protect it.
IBM logos A
Note: The black stripes have been drawn thicker than the white stripes. The black and white should
8-B G .
I gl appear to be similar optically.
Rebus
Iconography v
Illustration v
Photography v
Data visualization v
Animation v 10
1 B . . /A
Resources 10
, 11 . I I I A
What’s new it
Help . 11 R Y I A
10
IDL tibrary 2 1 ] N I WY
Carbon libraries 4 10
1 I I A B VWY N
10
1 B Y I W e
10 ©
1 I R e \ [ e



Colors

Primary colors

. ! - IBM Design Language

(n 1350) (b;lg) (nOt)e

@ Specifications
Secondary colors Each of the 10 color families have been divided into 10 swatches ranging from light to dark. RGB
, _ and HEX values are provided for digital applications along with Pantone® and CMYK values for print.

Semantic colors Promotional colors
See usage guidelines See usage guidelines

Confirm Notify Alert
(g80) (y80) (r70)

2d0709 Magenta 100

HEX: 138849 HEX: F5C625 HEX: D23F47 HEX: CAS8FF HEX: ED7000
RGB: 19 136 73 RGB: 245 198 37 RGB: 21036371 RGB: 202 88 255 RGB: 237 1120
520408 Magenta
Special colors Magenta

The special colors are used for communicating different hierarchies (eg. typography) and for
indicating distinct interactive states (eg. Ul components).

a2191f Magenta

o 0 Q ’.“ ﬁsb "I" o = n20
@« dale28 Magenta

HEX: TATATA HEX: 333333 HEX: 666666 HEX: 999999 HEX: CCCCCC HEX: EBEGE6 HEX: F5FSF5
RGB: 26 26 26 RGB: 515151 RGB: 102 102102 RGB: 153 153 153 RGB: 204 204 204 RGB: 230 230 230 RGB: 245 245 245

b10
HEX: 1A368E HEX: 234BC3 HEX: FOFE6FF Red 4@ ff8389 Mage nta 40
Red 30 ffb3b8 Magenta 30
r40
Mol Mivoni BN s Red 20 f£d7d9 Magenta 20
Red 10 i i B s | Magenta 10
m70 t70
HEX: 76D8A3 HEX: 2DDAE4 Purple 100 1c0£30 Blue 100

RGB: 118216 163 RGB: 45218 228



Tipografia

Carbon Design System

Overview Productive Expressive

This is for layout headings. productive-heading-04

Type: IBM Plex Sans
T h Size: 28px / 1.75rem
ypog ra p y Line-height: 36px / 2.25em
Weight: 400 / Regular
Letter-spacing: Opx

$productive-heading-04

Aktiv Grotesk

SumUp's web applications use the primary brand font, Aktiv Grotesk. The family is led by Aktiv

Grotesk Bold and can be accompanied by the rest of the family. T h | S | S fo I I_ayo U‘t h ead | N gs . productive-heading-05

Type: IBM Plex Sans

Size: 32px / 2rem
NAME TYPEFACE WEIGHT SIZE / LINE HEIGHT Line-height: 40px / 2.5em
Weight: 400 / Regular
Letter-spacing: Opx

Zetta heading Aktiv Grotesk Bold 42/48 Chrodict heading-05
proauctive-neadlng-

Exa heading Aktiv Grotesk Bold 36/44

productive-heading-06

Peta heading Aktiv Grotesk Bold 28/32 T h I S I S fo r layO U t Type: IBM Plex Sans

h d . Size: 42px [ 2.625rem
Tera heading Aktiv Grotesk Bold 24/32 e a | n gS . Line-height: 50px / 3.125em

Weight: 300 / Light
Giga heading Aktiv Grotesk Bold 22/24 Letter-spacing: Opx

$productive-heading-06

Mega heading Aktiv Grotesk Bold 19/24
Kilo heading Aktiv Grotesk Bold 17124 ) )
. . productive-heading-07
"his is for layout
Mega subheading Aktiv Grotesk Bold 14/18

Size: 54px [/ 3.375rem

L I I . = l ina_-lhaicht AAnv [ Nam



Carbon Design System

Overview Implementation

Padding

Padding is always a fixed multiple of mini units: 16 pixels at all standard breakpoints. Always align
type to the edge of box padding. Note, some design tools add padding to text boxes by default;
check text box padding and remove it if necessary.




Iconografia

Library Contribute

Corners

ICO nS 24 Use a consistent corner radius of 2px for rounded shapes. The 2px radius
can be increased by a multiple of two when necessary to make the icon’s
metaphor understandable or object shape clearly defined. Use an
additional radius to make the metaphor reflect the real form of the object.

Action
B2 & Q O O© b X o © 2 66 @9 ¢
- 3 o ¢ O O

Notification

© ® O ® o
O © 0 0 a

@ ©

08 2 ¢

2 PX 4pX 6pX Full circle
d & W @ & ¥V @& B8 4 © 86 0 A




llustracoes

IBM Design Language

Isometric style

Isometric style illustrations harness dimension for an added sense of
depth and space that helps communicate complex ideas or processes
In interesting ways.




Not all

encryptio
IS equal

Talking

When a character talks, we switch between 3 shapes to make the mouth move. The semi circle

remains the starting and finishing shape.

This talking animation can be created by using a slider expression control together with Time

Remapping.
> e
Closeups Speech bubble
In closeups, mouths are more detailed They can be used to help telling a story

Hands

They remain simple, friendly and natural. Hand gestures are used to share emotions or give sense to
an animation.



Visua I iz a g a o e The 5 most

purchased

d Clozu(gj %atabases
e dados . o

Carbon Design System

Comparisons

Simple bar (vertical) Grouped bar (vertical)

Bubble Radar

IoT is currently the #1 investment area for business leaders.

Optimization rates (overall)

100

o0
o
O
O
@

Percentage

Q0

Simple bar (horizontal) Grouped bar (horizontal)




Developing
story.

Work less;
do more

Exemplos
(Galeria)

IBM Design Language

Connect with
100+ applications

#ibmirferconnect

InterConnect
2017

Agenda

Builda co@?r Ve
chatbot

9:41PM

©) Instagnam ® Vv
> g “\) / e 7

B e

Card payments
made easy

Transaction
approved

QY

®)P) Liked by sumupit and others
New Air,. #aumup

Amount
All categories Edit
Flat Whita Bagel Esprasso ¢ SumUp Card
! Abilita la Strong
20,.00€ 20,00¢ 20,00€
Customer
Authentication
Croissant Eqgs Cappucino
Benedict (SCA)
20.00¢ 20.00¢ 20,00€
—>
Flat White Laté Nitro Coffee
00€
Product Product Product
Name Name Name
20008 O 20.00
E Charge 0,01 €
Scopri di pil
V] & & ¢



Recursos

(Downloads)

Libraries, Templates & Downloads

Font Package

Colour palette for Adobe CC
Colour library in Figma
lconography Library
lllustration Library

Presentation template

Commerce

Account

Apple

Basketball bat

Download SVG

NS

) et |

Iconography

IBM icons (16px, 20px) library

) 4

IBM icons (.ai and .svg)

O

IBM app icon builder

Public app store graphics (.png)

[«

L

[«

IBM icons (24px, 32px) library

A 4

IBM app icon master

IBM app icon template (.ai)

ZIP

IBM pictogram master

[«

[«

[«

[«



Biblioteca de
padroes e
componentes

Guidelines

Types & variants

The primary button should be used for the most important actions. There
should always be just one primary button visible at a time on the screen.

Button

The secondary button should be used for secondary actions to compliment
a primary action, or when multiple actions of equal importance are required.

Button

The tertiary button should be used for supportive actions, and can be paired
with the primary or the secondary button.

m Button Button

For the descructive button, change the color Blue or Black within the
primary, secondary or tertiary button to Alert.

Specifications

Giga

24 8 24

48 - Button

24 24

Primary + secondary button (content center aligned)

12 12

0 8 0 0 0 120 12
48 4; Button Button 4
Tertiary button
Kilo
16 16 16 16 0 0
AN cuion Button Button
Primary, secondary, tertiary button
States
On-light [ ]
Default m Button Button
Hover m Button J Button
r-- N o~}



Ajuda

FAQ

* Pontos de contato
* Repositorios externos
* Links Uteis em geral




MODULO 25

Design Systems



PADROES, PRATICAS,
DOCUMENTACOES ;
PRINCIPIOS




CRIAR, MANITER E
ESCALAR PRODUTOS
DIGITAIS







Objetivos

Permite combinar padrdes de interface
em componentes visuais e interativos de
forma reutilizavel através em cédigo e
frameworks de desenvolvimento.



FACILITAR A
CRIACAO,
MAN UTENCAO













Contexto

A maior ou total parte da receita de 5 das
10 empresas com maior valor de mercado
no mundo se da através do
desenvolvimento de software.

" a8 el = avVa V4
amazon FACEBOOK



Contexto

S6 em 2017, algumas destas empresas
aumentaram o quadro de profissionais de
design em uma média de 65% em suas
equipes internas.



Contexto

A ATLASSIAN <+ Dropbox Wl] INTERCOM
1:25->1:9 1:10~> 1:6 1:5
Linked [T} UBER ik
1:11->1:8 1:8 1:72 >1:8

2010 2017 2017 2012 2017

Empresas de tecnologia estéo contratando mais designers



Contexto

1968 Desenvolvimento baseado em componentes
2001 Manifesto agil

2008 DevOps e automatizacdo de processos
2017 Design computacional, design para bilhdes

de pessodas



Contexto

Construir um app de forma
consistente ndo é simples

Eles podem ser bem complexos se
parar para pensar como eles sdo
organizados no Figma



Contexto

Em um contexto de
engenharia de software
eles se tornam ainda mais
complexos




Exemplo: um Botdo

Botao



Variacoes por contexto

Secundario

Tipos de botoes



Variacoes por estado

Secundario Secundario

Outline [ Outline }

Multiplos estados de interacdo



Variacoes por contraste com o fundo

=

Secundario

p ~. e B
== -
o T e a S R
S11IrnCeCry B NYElad~1~d<a)
B YR lad~1~<d~da e I 3. 2. 108
e § U i 0% oo ) YVUHULVOCOOIOV
N A S
A
| ) Y
5 N
AV Y = =
— Y Or
el B Y
oA AR ;~-:’«‘;:
\ b

Dark mode / Light Mode / On Color



Variacoes por sistema operacional

Secundario Secundario

Web desktop Web mobile iOS Android






Design system

Uma estrutura escaldavel de
decisGes e comportamentos
de equipe em nossos produtos
digitais para convergir para
uma experiéncia coesa.
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Cacessive use of the logo

Manual de marca da IBM, 1956
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® 0 Yahoo Design Pattern Library x | Nathan About the Pattern Library - D= X Nathan Design Stencils - Design Patt: X Nathan

&« C @ Secure https://developeryahoo.com/ypatterns/ T MO U : (C | @ Secure https://developeryahoo.com/ypatterns/about/ &Y MO U : (C @ Secure https://developeryahoo.com/ypatterns/about/stencils/ % ™M @ ©

YAH()O! DN Search YAHOO’ Search YAHOO' ' DN Search
DEVELOPER NE TWORK . J DEVELOPER NE T WORK , DEVELOPER NE T WORK

A Home News Sports Finance Groups

Yahoo Design Pattern Library About the Pattern Library Download a Stencil Kit

Welcome! This library shares user interface patterns with the web design and development ; Yahoo Design Stencil Kit version 1.0 is available for OmniGraffle, Visio (XML), Adobe lllustrator (PDF and SVG),
community. We've got 59 patterns today and more on the way, and we welcome your What's a Pattern? and Adobe Photoshop (PNG), and covers the following topics:
et A pattern describes an optimal solution to a common problem within a specific context. « Ad Units o Grids  Placehoider Text
- ¢ « Calendars * Menus and Buttons « Screen Resolutions
Get Started Browse All Patterns | About the Library | Join the Community From the |IAWiki: ,
« Carousels « Mobile - General « Tabs
Patterns are optimal solutions to common problems. As common problems are tossed around a e Charts and Tables « Mobile - iPhone « Windows and Containers
community and are resolved, common solutions often spontaneously emerge. Eventually, the best of | | Naviaati —
. . t
these rise above the din and self-identify and become refined until they reach the status of a Design i Coroe b
BROWSE PATTERNS Pattern. » Form Elements » OS Elements
Recently Updated
Each pattern has four primary components:
View the most recent patterns added to the library. Tab 1

1. atitle

Draft-pick compensaton nJes might bend | vLs Your photostream
s tom_croucher_y J e 2. a problem N\
Colu Column Column v
Shaq i last rising Sun rickymQ07 J 3. a context mn 1 2 3 ~NL )
Adrian Wojnsrowshs I etruary 10 20080 1 - : & < | July 2007 > |

Shaquiie O'Neal's enertainment can jonokane y ' u . . 4. a solution » Su W Tu we T Fr %
mask the bungied firng of Terry Porter an b ‘ Tab 3 |;). 1.4.'..1! ’
e o osnad I . i R Because a picture is worth a thousand words, the patterns also have a "sensitizing example" that visually 0DOEa
View Adrae Woparows o Archive \ 2 a o 5% 178 190N
represents the pattern. Rationale and Accessibility concerns are also captured in the pattemn. - a 28 3 72| 4 |35 [] 7 | 9
Accordion Availability Display Collection m_] = = = v 29|30 31] <]
There are too many items to fitinto  Provide a way for a user to display The user has created a collection Additionally, each pattern will have a corresponding blog entry (located at yuiblog.com). This is where we |
a limited space without to other people (either the public, or  and wants to display it to other encourage feedback and conversations around the individual patterns. RSS subscriptions per pattern are also
overwhelming the user. their contacts, depending on the people. :
rules of the system) when they are available.
available for contact and when not.
: Downloads
[ Taon ) oo View Yahoo! Shes Add Connections The Lifecycle of a Pattern
e e — [ SelectSowce 4 At Yahoo, a pattern most often comes into the library via the traditional design process. Within the context of a ) h -
Ukuleie Beatles Fu L Yahoo! Mall (5 ) , : OmniGraffle nf’ Visio (XML) q PDF % PNG | SVG
g oo Step 1 - Select Source product design cycle, a solution to the common problem is created. A LY W v -
MUD: Video archive from Mid ConsohGete &2 your 805Nss hooks In ene plece : cadig . " . .
— S Ctions — wa'l Show you how The solution, within the context of a property or specific product is tested and iterated. Design research and
' designers collaborate and will test the range of low-fidelity prototypes to final product usability testing. Data is l -ﬂ Fireworks ' = Axure (see Axure Widget Libraries for more info)
Find with Tags Left Navigation Progress Bar collected and those results inform the solutions offered in the pattern. —j
A user wants to find objects The user needs to locate content User needs to know at where they
associated with a specific concept  and features necessary to are in a multi-screen process (such The designer of the solution, or the curator of the library, recognizing solutions to common problems across the
;) T h set- § 2 A ) . . i A ’ . ’ . '
or term accomplish a task as purchase or set-up) network, writes the pattern for submission to the library. Specific research supporting the pattern is flagged in | 9 InDesign (see EightShapes Unify for more info about these elements) -§] iPhone-only

Biblioteca de padrdes de design do Yahoo, 2000’s






PADROES Convencdes e
elementos repetidos que quando

combinados formam a interface.



PATICAS A forma como

criamos, capturamos,
compartilhamos e reproduzimos
estes padrdes.




DESIGN SYSTEM E A LINGUA
UNIVERSAL DE UM PRODUTO



Atomic design

molecule organism template




F IMPORTANTE PENSAR EM
UM DESIGN SYSTEM COMO
VARIOS PEDACOS QUE
COMPOE UM TODO







PRINCIPIOS DE
DESIGN




Principios de Design

Sdo um conjunto de
consideracdes que formam
a base de qualquer bom
produto.



SumUp

Transparent

We want our merchants to feel
fully in contral of their finances,
so we ensure that every aspect
of our offering is fair and
transparent.

This means no hidden or
misleading fees, no contractual
lock-ins and no confusing small
print.

I'm in control.

Design it to be predictable, so it's
clear what's happening and how it
was done.

Examples:

No Asterisk or small copy texts
Minimum type size easily legible
Clear offerings, fees &
requirements

Progressive

We're forward-thinking problem
solvers, but we always strive
for simple solutions.

By making it easier for
merchants to remain on the
cutting edge and accept new
payment methods, we help
them rise to the challenges of
an ever-changing business
landscape.

Surprisingly
simple and
fast.

Keep the simple things simple,
and make the complex things
surprisingly simple.

Examples:

Time & affordance saving flows
Simple Sign-up

Adjustable Dashboard views
Store progress for our merchants
Catchy marketing slogans

Inclusive

We create intuitive products
and services that improve the
lives of our merchants - no
matter how old they are, where
they live or how much revenue
they generate.

By prioritising the needs of
businesses traditionally
neglected by the financial
sector, we ensure that
everyone can afford,
understand and enjoy using
our products.

| can use it
everywhere.

Make it usable for everyone - our
merchants, their team and their
customers. And allow them to use
it everywhere - indoors, outdoors
and on the go.

Examples:

Optimized for low bandwidths
Contrast save indoors and
outdoors

Well legible buttons & labels
Simple language

Coherent mental models
Guided by rhythm & contrast

Proactive

We farm long-lasting
partnerships with our
merchants by inviting their
feedback and getting to know
their businesses.

By maintaining meaningful
dialogue with our customers,
we're able to foresee their
needs and quickly respond to
any change in their
circumstances.

It knows what
| need.

Encourage our merchants and
their ideas and guide them
towards their desired goals. Let
them shine in front of their
merchants and celebrate their
achievements.

Examples:

Championing achievements
Say Hello and Goodbye
Promote relevant functionality &
services

Raise ecosystem awareness
One place of truth (Shop)

Trusted

We earn our merchants’ trust
by always acting in their best
interest.

At every stage of the merchant
journey - from acquisition
campaigns to customer
support - we uphold SumUp’s
integrity and reliability.

It always
works.

We are always available and to
the point. Everything else is
optional, but never disturbs the
key experiences.

Examples:

Be always available

Provide solutions, not errors or
problems

Approach merchants in the right
moment

Durable battery life

2-factor authentication
Resilient hardware design
Consider hardware hygiene
factors



Design
Principles
Be unique
ownable $ delighful
Represente
graficamente

Build confidence
consistent & transparent

seus principios

ISSO pode ajudar a saber
O que priorizar

Nalil the basics
clear choise & context



Material Design

Principles <

Material is the metaphor

Material Design is inspired by the physical world and its textures, including how they reflect light and cast
shadows. Material surfaces reimagine the mediums of paper and ink.

4

Bold, graphic, intentional

Material Design is guided by print design methods
— typography, grids, space, scale, color, and
imagery — to create hierarchy, meaning, and focus
that immerse viewers in the experience.

Motion provides meaning

Motion focuses attention and maintains continuity
through subtle feedback and coherent transitions.
As elements appear on screen, they transform and
reorganize the environment with interactions
generating new transformations.



STYLEGUIDE



FRAMEWORKS
DE DESENVOL-
VIMENTO




DESIGN TOKENS



Design Tokens

Exemplos

B #0265DC Rounding Text field label

Primiﬁvos B} corner-radius-100 ‘ | 0
B blue-900

b I U e - 8 O O Border Text field label
t-color-900
blue 900 ® accentreotor B border-width-100 [ }_ﬂ

ra - ‘I OO B accent-background-color-default
g y Spacing Text field label
H component-edge-to-text-75  Small +—~Lorem ipsum »—{
Action Action EBm : \ )
ponent-edge-to-text-100 Medium 3| B

component-edge-to-text-200 Large

Semanticos component-edge-to-text-300 Extra-large

border-width-100

accent-visual-color I drop-zone-background-color | ST
informative-bg-color

Global color

B accent-visual-color | Alisstoken n gray-100 #Ferers (light)
#323232 (dark)
#1D1D1D (darkest)

. oo org0 — #FAF6FC (wireframe)

. blue-800 Global token Alias color

Bl informative-background-color-default
B 4147AF3 | Value 2 € An update is available X

spectrum.adobe.com


https://spectrum.adobe.com/page/design-tokens/

XINXPp

"Um design system é uma

NN
XPO NNOmX

série de padrdes

interconectados e prdticas = L8
lhad >ad —— = | Design < /7.7.

compartilhadas organizadas — = | BSEEE

de forma coerente para
servir o proposito de um
produto digital"

Alla Kholmatova - Design Systems



DESIGN SYSTEM
E UM PRODUTO



"Design system é um produto
servindo outros produtos...

Ele precisa de um MVP, um roadmap, atualizacées e melhorias.

Se possivel até um time focado nele."

Nathan Curtis - Eightshapes



TIME MULII-
DISCIPLINAR




Um time de Design System
atende outros times, como
clientes e usuarios internos



Por que ter uma equipe dedicada?

* Para um design system prosperar, ele deve publicar resultados de
alta qualidade e atender aos designers de maneira confidvel.
Devemos enxergar a equipe do Design System, como uma equipe de
produto.

* Com um fluxo constante de entregas regulares, seus clientes (equipes
de produtos) adotam os componentes e as pessoas comecam a

renunciar ao controle de problemas resolvidos pelo sistema.



Time multidisciplinar

* Os membros do design podem abranger sub-disciplinas - visual, interacdo,
arquitetura da informacdo, entre outras - mas a equipe deve se destacar na
criacdo de uma linguagem visual elegante.

* A engenharia traz um foco de front-end com conhecimentos de HTML e CSS,
habilidades para estabelecer convencdes e construcdo de ferramentas.

* Preocupacdes especiais, como UX writing, acessibilidade, desempenho, SEO
e muito mais. Embora valiosos, lembre-se de que os design system se casam

principalmente com design e engenharia.



Time de Design System

Lead ou PM

Direcionamento,
priorizacoes e gestao
de backlog

Tech Lead ou
Engineering Manager

Lideranca e gestdo
dos recursos e do
time de tecnologia

Ul Designer

Interface, interacoes,
componentes, gestao
das guias de estilo

FED

(Frontend developer)

Implementacdo da
Ul, das interacoes e
documentaca

Especialistas

UX Writers ou
content designers

Acessibilidade

Marketing e
branding

Motion designers

llustradores



Time de Design System

Lead ou PM

Direcionamento,
priorizacoes e gestao
de backlog

Tech Lead ou
Engineering Manager

Lideranca e gestdo
dos recursos e do
time de tecnologia

Ul Designer

Interface, interacoes,
componentes, gestao
das guias de estilo

FED

(Frontend developer)

Implementacdo da
Ul, das interacoes e
documentaca

Especialistas

UX Writers ou
content designers

Acessibilidade

Marketing e
branding

Motion designers

llustradores



Time de Design System

Configuracoes minimas de um time
Lead Frontend developer

Frontend developer



ALINHAMENTO
ENTRE
STAKEHOLDERS




GOVERNANCA




Stakeholders e governanca

Construir um design system pode requerer
algumas apresentacdes e algumas
sessdes de workshop para resumir o
progresso e reunir mais informacdes. Por
isso, precisamos entender bem quais
pessoas precisamos envolver e quais
apenas informar do andamento.



BENEFICIOS




Beneficios de um Design System

Aumento de
produtividade

Crescer com
consisténcia

Acessibilidade




Beneficios de um Design System

* Consisténcia Visual e Textual

 Clareza na Interface do Usudrio

e Otimizar a capacidade de liberar novas funcionalidades e/ ou novos
produtos mais rapidamente

* Facil manutencdo tanto no cédigo, como no design.

* Uma arquitetura sélida que vocé pode expandir para novos produtos

* Produtos robustos com padrdes de alto nivel.

* Mais rdpido para novos designers e desenvolvedores se integrarem ao times



Beneficios de um Design System

* Designers: Conseguem entregar mais consisténcia e qualidade de

design, enquanto focam em desafios especificos que geralmente séo
ignorados.

* Gerentes de Produto: Velocidade de entrega e qualidade do produto

enfregue.

* Desenvolvedores: Melhor handoff do Designer, acelerando a entrega

e conseguem dar manutencdo com mais facilidade aos produtos.



REFERENCIAS




Carbon Design System

About Carbon v

N V Build consistent &

Contributing

- scalable experiences
B | with confidence.

Libraries

Collections

Data visualization v

Carbon is IBM’s design system for digital
experiences. The new website is your pathway to
accessing components, patterns, functions,
templates, and other assets across IBM.

next.carbondesignsystem.com


http://next.carbondesignsystem.com

ﬂ Polaris Q Search

What's new
Getting started

Foundations

Build.

Content

Contribute.

Components

Evolve.

lcons

Contributing Shape the merchant experience for
Tools Shopify’s core product, the admin.

Foundations Components Tokens Icons

Fundamental design guidance for Reusable elements and styles, Coded names that represent Over 400 carefully designed icons
creating quality admin packaged through code, for design decisions for color, focused on commerce and
experiences building admin interfaces spacing, typography, and more entrepreneurship

-|'~° ResourcesPage module scss U @
a src » compeonants > ResourcesPage > ResourcesPage module.sces 13 QuickStartTaggle
j @) 68}
70
]:6 3! -QuickStartToggle {
ake commerce better 7 | Terkomite] et sareomeiont
S 73 font-weight: var(--font-weight-5e9};
74 color: var(--text-strong);
: display: flex;
align-items: center;
gap: B.45rem;

Make commerce better

color: var(--p-text-success);

svg {

Make commerce better :‘: transition: transform 0.1s eass;

b

g S[aria-expanded="true"] {
Make commerce better w | swf
] transform: rotate(9@deg);
¥
Make commerce better L3

[ JQuickStart {
Make commerce better position: relative:

polaris.shopify.com



https://polaris.shopify.com/

Q Pesquisar documentagéo

[ Instalar Nimbus ]

Comecar com Nimbus Componentes

[$ npm install @nimbus-ds/components @nimbus-ds/styles ]

Aprenda como instalar as bibliotecas Nimbus e comecar a desenvolver seu aplicativo para nosso ecossistema.

nimbus.nuvemshop.com.br



https://nimbus.nuvemshop.com.br/

VTEX
Styleguide :
Introduction “

Filter by name

Introduction
Developing
Designing

Guides

Styles
Breakpoints
Colors
Spacing
Typography

Icons
Components
Admin structure
Layout
PageBlock

PageHeader
FloatingActionBar

Containers VTEX Styleguide is our Design System, the home for all our reusable patterns,
Box
Card components and assets related to product designin VTEX. It's acommon
Collapsible language of tools and processes to facilitate how we collaborate and share
Divider

knowledge across teams and projects.

NicanlAv,

styleguide.viex.com



http://styleguide.vtex.com

fé Patterns

ux.mailchimp.com/ patterns

Mailchimp Pattern Library

Our pattern library used to build the Mailchimp application.

FOUNDATIONS

Color

Data Visualization

Grid System

Typography

Color

Brand

Cavendish
#FFEQ1B

Hex RGB CMYK Less
16 px 24px
Not legible Not legible
Kale text Not legible Pass
Peppercorn text Pass Pass

Feedback


https://ux.mailchimp.com/patterns

adele.uxpin.com

Adele by | UxPin

Company

Dropbox

Royal Canin

Instacart

Consumer Financial
Protection Bureau

4 Scooter Deprecated

4 Royal Canin’s Design
Language

4 Cfpb Design Manual

Repository

7 GitHub

O GitHub

4 GitHub

O GitHub

Code Depth

HTML/CSS

HTML/CSS/JS

HTML/CSS/JS

HTML/CSS/JS

Adele

The repository of publicly available design

Components

systems and pattern libraries

Start Exploring Systems

JS Library/Framework

\ELIE]

Typescript

Web Components

Filter categories:

Linter

hound scss lint

ESLint
StyleLint

ESLint

ESLint

Type to filter..

See More: £ >

CSS In JS


http://adele.uxpin.com

SYSTEMS Design Systems Articles Tools Books Talks About a
REPO

Design Systems Gallery

A comprehensive and curated list of design systems, style guides and pattern
libraries that you can use for inspiration.

000
o 000

A-Z Most Recent

.It designers Italy Q00O
.pulse
I
| servic Helping us build great products for our customers
rm good mood
Introduction
WONDERFLOW ITALIAN PUBLIC ADMINISTRATION HEARTBEAT
Wanda Decian Svetem it Decianers Italv niillce

designsystemsrepo.com



http://designsystemsrepo.com

‘ ®
Design
SyStemS A design systems publication by Figma Sign up for updates =

\PLD INCLUSIVE PRODUCTS FROM THE GROUND UP, EBAY'S NEW A11Y ANNOTATION PLUGIN, AND THE AI'S POTENTIAL TO CHANGE THE GAME

4 The future of design
systems is accessible

www.designsystems.com



https://www.designsystems.com/

Recordings Agenda Figma Tokens  Slack

ONLINE CONFERENCE

Design Systems

3 Days live Conference - May 2022

*- Get all Recordings ¥ Join Free Slack

infodesignsystems.com @svorklab



http://intodesignsystems.com
https://twitter.com/svorklab

MODULO 25

Construindo um
style guide de
produto digital




Manual de marca

MANUAL
DE MARCA

COMPOSICAO DE PECAS

GUIA DE

VISUAL E MODULO  GRID  ALINHAMENTO  TAMANHOS E ESTILOS DETEXTD ~ PRECIFICACAO  LOGOMARCA  GRAFISMOS  [CONES  FORMATOS

TAMANHOS E
ESTILOS DE TEXTO

Temos 3 tamanhos de texto, sendo que um é o
dobro do outro e se dividem a partir do madulo
base da seguinte forma:

1X

172X
1/4X

FONTE == ENTRELINHA
44 PONTOS ™ 44 PONTOS

PARA INFORMAGOES LEGAIS (1/4 MODULO) QUE EXCEDAM
EM VOLUME DE TEXTO, CONSULTE FORMAS DE APLICACAQ
NO CAPITULO ADAPTACOES.

Ll

FONTE: SIMPLON Ol
HEADLINE

Titulos, chamadas

(3]
2° NIVEL
1/2 MODULO
FONTE: SIMPLON BP
PESO: MEDIUM, REGULAR
CAIXA: ALTA (MAIUSCULAS)

Subtitulos, assinaturas
de campanha

0
3° NIVEL
1/4 MODULO
FONTE: SIMPLON BP
PESO: MEDIUM (PESO
UNICO NA LINHA!, BOLD,
REGULAR
CAIXA: ALTA, OU
SENTENCA

Descricdes, legendas,
informagoes legais

h_—OREMf.

PROCESS
DOLOR SIT
AMET

-‘)I PLANO 3G
ﬂ“ il syt

lsen narmimy aibh #u-
At [soreet dolare magna alk

%AIGUE 0800 7212014
A

Gestao
da marca

Exemplaos de aplicagéo dos elementos
graficos usados para:

Aplicacao
Como gréaficos
de apoio de texto

Fig. 1

X

Antonio, chega de perder vendas.
Ta esperando o que pra aproveitar
as vantagens da SumUp?

E mais barato do que vocé imagina:
comprar sua maquininha SumUp & mais barato do que dar
desconio pra quem paga em dinheiro

Néo tem burocracia:
nao precisa ter conta no banco, nem nome limgpo,
nem CNPJ: é s6 clicar e pedir a sua.

Sem aluguel:
comprou, @ sua’ e vocé s6 paga a taxa quando vender

RS em 1 dia:
receba o valor do que vocé vendeu em 1 dia util na sua
conta bancaria ou no cartdo SumUp, quem escolhe é vocé

Fig. 2

Universo Visual

03 Identidade do logo 04 Cores 05 Tipografia 06 Elementos gréficos 07 llustragdes 08 Galeria de imagens

1. chamar atengao para o trecho mais 2. destacar informag®es de features, prego,
importante de um texto mais longo (Fig. 1) call to action ou promogao. (Figs. 2, 3 e 4)

Fig. 3

SumUp Total

% 29,90

Fig. 4

sumup.com.br
B sumup:




Bibliotecas de componentes (Ul kit)

L abel

Description Label Y Warning
08:32
Label

N 3

Help description text

Falha de conexao
Verifique a conexao do seu celular e tente
acessar novamente.

X S

X Title Q Title
./ o
Button Q) e

Kilo Bold Kilo Regular

Neutral



IBM Design Language

Philosophy

Gallery

Diretrizes
de estilo =

IBM logos

Iconography
- R [

Photography 32 48

Carbon components Ul icons

Data visualization

Layout

Animation

Resources
What’s new Typeface Carbon repo

Help

IDL library

Carbon libraries

Type specs Ul

Plex 12
Plex 14

Plex 16
Plex 18
Plex 20

Plex 24
Plex 28

ibm.com/design/language



https://www.ibm.com/design/language
https://www.ibm.com/design/language/

IBM Al Applications design guidelines

Al Applications Design

Team

Brands

Build AT Applications at
scale and speed. Drive

Sponsor user program

Conceptual model OU tCO m e S t h at m atte r.

Pattern and asset library
Guidelines
Color
App Icons
Standard icons
Typography
Voice and tone

Patterns
1
Components = hl
= | - J |
How to contribute R 2 B I ’ % T
4 3 o, SRR $ P
./ Rl { ‘J' "c . ‘JY}_J.‘,. > '

sl

1!

\\E
S — T R L R
a == 1

I

Carbon Design System

Overview

Consistency The Pattern and Asset Library helps product and off

means

productivity teams to prototype and deliver user experiences that
have consistent interactions, workflows and aesthetic

Al Applizaisons KON 320 U509 10 represant in-roduct Rpplications, senvices
any self-conainable applcations that requires a well defned identfication
Soe the complete it of prodects and s multiple levels of hierarchy

Learnmore —

thiagobarcelos.com



https://thiagobarcelos.com/work/ai-apps

MODULO 25

Styleguide para
Web e Mobﬁe
no Figma




Agenda

 Estrutura de uma biblioteca no Figma
 Plug-ins para otimizar o trabalho
 Estrutura Web e Mobile
* Fundacdo

 Tipografia, Cores, Iconografia, Grids
* Componentes, Padrdes, Templates e Exemplos
* Variedades



ESTRUTURA DE
UMA BIBLIOTECA
NO FIGMA




Produtos multiplataforma

Cartao empresarial sem anuid: X +

dcoac. X @ M #* ® = O @

C cora =—

O cartao empresarial da
sua conta Cora.

Pratico, moderno e sem
anuidade.

Um cartao para empresas criado par 1der as necessidades

de quem em s do dia a dia

ate compras

Quero um Cartao PJ

cora.com.br

Cartdo empresarial sem anuid: X

@ cora.com.br/ca

Cgcora —

O cartao empresarial da
sua conta Cora.

Pratico, moderno
e sem anuidade.

as necessidades de quem empreende, desde
as despesas simples do dia a dia até compras

internacionais

Quero um Cartao PJ

Um cartao para empresas criado para atender

Thiago Ba...los Design ~

Saldo
R$ 0,00 Ver Extrato
Il
Cobrar Transferir Pagar Depositar

Projecao bancaria

R$ 0,00 Recebimentos fi

.2 R$0,00

R$ 0,00

Saldo previsto para o dia 06/07

Indicar a Cora

7 dias

Pagamentos futuros

@

Cora Web X -+

&) @ app.cora.com.br/dashboard

Dashboard

Saldo atual Ver extrato

RS 0,00 @

(w) e i

Cobrar Transferir Pagar

Projecdo bancdria 7 dias
RS 0,00

Recebimentos futuros

-2 R$ 0,00

Pagamentos futuros

R$ 0,00
Saldo previsto para o dia 06/07

Thiago Luiz de Barcelos Vital
Thiago Barcelos Design

Boletos recebidos por més

Abril Maio Junho
RS 0,00 R$ 0,00 RS 0,00

Para este més

0 0 0 0
Emitidos Recebidos Pendentes Atrasados
0,00 0,00 0,00 0,00

Emissdo de boleto

Emitir cobranga

bl



http://cora.com.br

Produtos multiplataforma

Cartdo empresarial sem anuid: X =+

Cartao empresarial sem anuid: X +

Sy @ cora.com.br/cartao-empresarial

C @acorac. I & M W

O cartao empresarial da |
sua conta Cora.

Pratico, moderno e sem |
anuidade. 1 | O cartao empresarial da

|
\

Um cartao para empresas criado para atender as necessidades \ S u a CO n a O ra .
|

Pratico, moderno

BN . ot anuidade

Um cartao para empresas criado para atender

de quem empreende, desde as despesas simples do dia a dia ‘ \

’ . . . ‘
ate compras Internacionais. |

| as necessidades de quem empreende, desde
| as despesas simples do dia a dia até compras

Internacionais.

Quero um Cartao PJ

Marketing Website Site Responsivo

cora.com.br



http://cora.com.br

Produtos multiplataforma

Cora Web X -+

@ app.cora.com.br/dashboard B O % * = O 9

Thi Luizde B los Vital
Dashboard iago Luiz de Barcelos Vita °

Thiago Ba...los Design

Saldo Thiago Barcelos Design

R$ 0,00 Ver Extrato

i s, Page Depsasy Saldo atual Ver extrato Boletos recebidos por més
RS 0,00 @
- B @ ®
Projecao bancaria 7 dias B M L
Cobrar Transferir Pagar A Lt AA
O /S . ptes S SRS = Abril Maio Junho
RS 0,00 Recebimentos futuros ;
RS 0,00 RS 0,00 RS 0,00
o < R$ 0,00 Pagamentos futuros
Para este més
R$ 0,00 @
Saldo previsto para o dia 06/07 Projecio Banndis 2> dias -
_— i3 : RS 0,00 O O O O
Hecebimentos futuros Emitidos Recebidos Pendentes Atrasados
0,00 0,00 0,00 0,00

-2 R$ 0,00

Pagamentos futuros

Indicar a Cora

Emissao de boleto

v

RS 0,00
Saldo previsto para o dia 06/07

Mobile App Web Platform

cora.com.br



http://cora.com.br

Produtos multiplataforma

9)
1

20:25 o Cora Web X + v

C @& app.cora.com.br/transferencia/contato B M X % = 0O ,’,kﬂ :

Realizar Pix Cancelar

Iniciar Pix Thiago Luiz de Barcelos Vital °

Thiago Barcelos Design

Buscar contato Visdo geral > Iniciar pix > Contato > Dados da transferéncia > Revisdo
Enviar para novo contato
Q_  Buscar contato
Recentes
Thiago Luiz De Barcelos Vital ,\
= Transferir para novo contato

Thiago Luiz De Barcelos Vital

Il

Mobile App Web Platform

cora.com.br



http://cora.com.br

Produtos multiplataforma

9)
i

20:25 o Cora Web X +

Eenitir cobvarica > C & app.cora.com.br/emitir-cobranca & O *

Emitir cobranca Thiago Luiz de Barcelos Vital

Thiago Barcelos Design

Como vocé gostaria de realizar
essa cobranca

Visdo geral > Emitir cobranca > Forma de pagamento > Dados da cobranga > Confirmacao

Como voceé gostaria de realizar essa cobranca?

Utilizar um modelo de boleto Novo

= - + Nrianal &
yoleto tradicional e

formacoes de um

vara utiliza-lo quando quiser

lm Utilizar um modelo de boleto

Defina as informacoes de um boleto tradicional e salve para utiliza-lo

Cobrar via boleto + QR code Pix .
quando quiser

( o aeralhe ~A Y R s S e ) R g S
Quem escolhe como vai pagar é o seu cliente, o

Novo

O 2
to vai com o QR code do Pix para

Cobrar via boleto tradicional =
Cobrar via boleto + QR code Pix

Recebimento padrao de até trés dias Uteis
Quem escolhe como vai pagar € o seu cliente, o boleto vai com o QR
code do Pix para facilitar seu recebimento

Cobrar via QR code Pix Em breve

/ . L o149l . . e mlmonn’n b n o
\J'O( e recepe o dinheiro seqgunaos aepols ae O seu

cliente pagat

J E'""B Cobrar via boleto tradicional
Recebimento padrao de até trés dias uteis %
Em breve
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Componentes (Gtomos e moléculas)
temas e templates, componentes de suporte

Foundation

Estilos de cores semdnticas, estilos das escalas tipogréficas, iconografia

Primitives

Escalas de cores
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O 1.7k Try it out

Typescales

0 By Marvin Bruns  Used by 83.9k people

QO 619 Try it out
By Jorge Fernandes Used by 38k people
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Design Systems!
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Foundation: Color Generator Typescales

Figma Community Link Figma Community Link



https://www.figma.com/community/plugin/1024452006068794933/Foundation:-Color-Generator
https://www.figma.com/community/plugin/739825414752646970/Typescales

FUNDACAO: CORES,
TIPOGRAFIA, GRIDS
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% Untitled Ul - FREE Figma Ul kit and design system

@ 3.2k Open in Figma
(9 By Jordan Hughes Used by 60.4k people

i : 4 ¥, . T
otal customers
Untitled Ul cumroan W e
#1 Design & Tech/} l 2,420
;i\\ N 40% vs last month

The ultimate
Fig ma Ul kit and
design system

[ @ Auto Layout 3.0 ] [ () Variants ] PR

Untitled Ul Kit (Exemplo)

Figma Community Link Site oficial



https://www.figma.com/community/file/1020079203222518115
https://www.untitledui.com/
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zeroheight.com

I» zeroheight

Increase adoption of your
design system

Create a central hub for designers, engineers,
product and marketing teams. Connect everyone
working with your design system.

Start documenting for free

Help Community Pricing Careers

Design System Documentation

Updated 42 minutes ago...

&

.L Upload logo

Q Search...

O Cover page
OVERVIEW
STATUS
PROCESS

GUIDELINES
Logo
Mobile
Layout
Colors
Typography
Iconography

COMPONENTS
Avatar
Button
Button group
Callout
Card

Collapse

Components

Login Try for free

These components form the core building blocks of our
application and work together to form the interface

® Add tab

Type something (you can use markdown) or use the + to add content

GO Label

Button

A core interaction
element to signify actions
a user can take

Toggle

An element to switch
between two states

© &0

Entry

Text inpu

A form eleme
allows user ii
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