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Visualize as
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Acompanhe aqui
os temas que
serdo tratados
na videoaula.

Criando dashboards para midia
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Quais sao os objetivos mais comuns?

Social marketers’ top
goals for social

70%

59%

46%

45%

Increase brand
awareness

Sales/lead
generation

Increase community
engagement

Grow my brand’s
audience

Increase web
traffic
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A forma mais rapida...
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A forma mais rapida...

== [New] Google Analytics Acquisit X +

=, DataStudio = [New] Google Analytics Acquisitions Overview

..' Google Analytics Acquisition Overview

Continent -

Usudrios

48.836

Top Acquisition Channels

Regido -

Sessobes

60.269

@ Direct

@ Paid Search

@ (Other)

© Affiliates

@ Display

@ Referral

@ Organic Search
@ Social

Channel -

Taxa de rejeiga@o

52,94%

Users (vs. New Users)

3mil
2 mil

1 mil

C @ datastudio.google.com/reporting?params="%78"templateld":"e07ba956-b3ae-4f42-a69f-9a30e4023632","ds0.connector":"GOOGLE_ANALYTICS","ds0.accountld™:"...

Device

= o

Editar e compartilhar

- 27 de dez. de 2020 - 25 de jar -

Conclusdes de meta Tempo médio na péagina

10.774 00:00:45

Conversions

10.000%

5.000%
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A forma mais demorada (mas customizada)...

< Relatério Geral x o+

C @ datastudio.google.com/reporting/42253f11-5115-4377-9f62-eb261126af6d/page/)LGxB?s=gCQMSIeet20 * » @

Vocé vera no
proximo médulo de - Relatério Geral de Vendas G
DataViZ (Data §€§655.26 "Sﬁ}f:%p; = '2'&55’3-":6“ PR 19 de dez. de 2020 - 17 de jan. de 2021 .
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6. Dispositivos contribuintes da

4. Tipo dos dispositivos contribuintes da receita 5. Localizagdo de originag3o da receita, por cidade by pobs
Categoria $ Receita ~ %A % Receita %A
4ra
1 deska $6580077 45 7% 9584% MI% ~ .4
seskiop. " s
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00 s - : Androld
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Total geral $68.65526  347%1 1008 008 ot Edis earicapions GUOLL ] Tasos 8 0%
1-3/3 Receita 5500 + @ @@ S1zazmi
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Exemplo Google Ads

< s Google Ads Monitoring Repc X [ - b X
&€ 3 C @ datastudiogoogle.com/reporting/17Ya6eVISSEM1mCtkBIInZ2bjOROZBBU1/page/QzYj * @ :
SF sEARSH
=1 FORESIGHT

Campaign

As
1 de jul. de 2020 - 26 de jon. d group

Wkt four
4 funet \)'\sﬂo'\\'(\'{ Acquisition Lonversion Losk
loees e 2
Jmpe. Top impr, Abs Top Clicks CTR Conversions Conversion rate  Cost/ conv Cost Avg. CPC Avg CPM
97,9%  57,7% 64,1 mil 13,80% 72mil 112% $1434  $10356 m81,61 $222,56
1278 4 -36.6% ‘ 2 7782% +-558% 0 5419% 2705 1 506.7% 0 3,798.0% 0 3434% 1960%
o impresson (AschseTep) N N impressens ~--CTR W Cica o= Convrme [ Comersions - CPC o
-

Conv. rate

1009693 | Google Anal s1mil ssses
1009693 | Google Anal. 66,4 il I Q5%
1009693 | Google Anal 193.6 mil I s86%
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Bons estudos!
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