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Apl'caqao grahcos usados para mpoctante de um texto mais longo (Fig. 1) call to acton ou promocdo. (Figs
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DOCUMENTACAOQ
DE DIRETRIZES E
PADRONIZACOES




"O controle de consisténcia e integridade de
um sistema de identidade de marca é
facilitado por padronizacdes e diretrizes
inteligentes que sejam de fécil acesso a
todos os participantes internos e externos
responsdveis pelas comunicacdes da marca."

Alina Wheeler, 2008
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COLABORADORES
INTERNOS E
EXTERNOS




SETE
CARACTERISTICAS
E BENEFICIOS




1.Consolidam o
erenciamento
a marca em
um so lugar




2.Deve ser clara e
facil de entender,
educativa e
eficiente




3.Devem dispor de
informacoes
precisas e
detalhadas




4.Constroem o
envolvimento

com a marca




Captam o espirito
do programa e
induem _“o que @
marca significa




Falam sobre o
§:Ign|{|cudo da
identidade




5.Indicam os pontos
de referéncia para
responder demais
questoes




6.Equilibram
consistencia e

Hexibilidade




[ 4 @
Flexiveis na
manuviencaoc




Guiados por
banco de dados
e nao por PDF




7.0terecem retorno
positivo nos
investimentos
aplicados




COMPONENTES DE
UM GUIA DE ESTILO
(STYLE GUIDE)




Brand Characteristics

Transparent

We want our merchants to feel
fully in control of their finances,
so we ensure that every aspect
of our offering is fair and
transparent.

This means no hidden or
misleading fees, no contractual
lock-ins and no confusing small
print.

Product Design Principles

Transparent.

I'm in control.

Progressive

We're forward-thinking problem
solvers, but we always strive
for simple solutions.

By making it easier for
merchants to remain on the
cutting edge and accept new
payment methods, we help
them rise to the challenges of
an ever-changing business
landscape.

Progressive.

Surprisingly
simple and
fast.

Principios e filosofia da marca

Inclusive

We create intuitive products
and services that improve the
lives of our merchants - no
matter how old they are, where
they live or how much revenue
they generate.

By prioritising the needs of
businesses traditionally
neglected by the financial
sector, we ensure that
everyone can afford,
understand and enjoy using
our products.

Inclusive.

| can use it
everywhere.

Anticipating

We form long-lasting
partnerships with our
merchants by inviting their
feedback and getting to know
their businesses.

By maintaining meaningful
dialogue with our customers,
we're able to foresee their
needs and quickly respond to
any change in their
circumstances.

Anticipating.

It knows what
| need.

Trusted

We earn our merchants’ trust
by always acting in their best
interest.

At every stage of the merchant
journey - from acquisition
campaigns to customer

support - we uphold SumUp's
integrity and reliability.

Trusted.

It always
works.



Elementos de identidade da marca

Variacoes do logo

Modern Ink (veja a se¢ao de cores) e a cor SumUp Sky Blue € 0 nosso azul corporativo.  Se essa cor ndo combinar com 0s tons do
escolhida para 0 nosso logo. Em casos Quando o logo da SumUp aparece em um video, cores neutras como Modern Ink e
especiais, por exemplo, em produtos de fundo de uma sé cor, o Sky Blue deve ser Space Grey podem ser boas alternativas.
mechandising, o logo da SumUp pode a 12 opgao de cor para ele. Por exemplo, esta  Usar o logo com cores sélidas em um fundo
ser impresso em 877C para ter um efeito deveria ser a cor que aparece no final de um Anti-Flash White também é considerado
metalico. Nao crie versoes alternativas do video de animacao. apropriado na maioria dos casos.

logo com qualquer outra cor.

Em todos os materiais de marketing, on e off-line, e também nas carcacas dos produtos. Excecoes para necessidades do marketing,
Cor do logo: Modern Ink (Pantone 433C) como em produtos de merchandising.
Cor do logo: Silver Effect (Pantone 877C)

Cor de fundo: SumUp Sky Blue Cor de fundo: Modern Ink Cor de fundo: Space Grey
Usar em: embalagens, videos, materiais Esse caso permite flexibilidade para desenhar Uma alternativa para frames finais de videos.
com mensagens de marca. interfaces, videos e produtos de merchandising.



ad marca

os de identidade

[BM Design Language

Philosophy

The 8-bar

Gallery
Typography Created by legendary designer Paul Rand, the basic design of the IBM logo has remained unchanged
since 1972. Its consistent, visible use reinforces the IBM brand, makes it more memorable and
Lot authenticates the things to which it’s applied. It's an essential component of the IBM look—used to
2x Grid lend authority and engender trust wherever it appears. It's our responsibility to protect it.
IBM logos
Note: The black stripes have been drawn thicker than the white stripes. The black and white should
I ik appear to be similar optically.

Rebus
Iconography
Illustration v
Photography

Data visualization
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Colors

Primary colors
e @ wia IBM Design Language

@ Specifications
Secondary colors Each of the 10 color families have been divided into 10 swatches ranging from light to dark. RGB
Semantic colors Promotional colors and HEX values are provided for digital applications along with Pantone® and CMYK values for print.
See usage quidelines See usage quidelines

Confirm Nogify
180k B0}
M 13504 HEX FLOAS e O

G116 RGR 451990 37 RGO 2030

2d0709 Magenta

520408 Magenta

Special colors Magenta

The special colors are used for communicating different hierarchies (eg. typography) and for
indicating distinct interactive states (eg. Ul components).

a2191f Magenta

o %0 w20
0TS o s dale28 Magenta

Red 40 ££8389 Magenta 40

o Red 30 f£fb3b8 Magenta 30

e 243437162 Red 20 ffd7d9  Magenta 20

Red 10 fffi1fa Magenta 10

m?0 7o

MEX: TH08A) e zo0AE4 Purple 100 1c0£30



Tipografia

Carbon Design System

Overview Productive Expressive

This is for layout headings. productive-heading-04

Type: IBM Plex Sans
T h Size: 28px / 1.75rem
ypog ra p y Line-height: 36px / 2.25em
Weight: 400 / Regular
Letter-spacing: Opx

$productive-heading-04

Aktiv Grotesk

SumUp's web applications use the primary brand font, Aktiv Grotesk. The family is led by Aktiv

Grotesk Bold and can be accompanied by the rest of the family. T h | S | S fo r layo ut h ead | n gs 3 productive-heading-05

Type: IBM Plex Sans

Size: 32px / 2rem
NAME TYPEFACE WEIGHT SIZE / LINE HEIGHT Line-height: 40px / 2.5em
Weight: 400 / Regular
Letter-spacing: Opx

Zetta heading Aktiv Grotesk Bold 42/48 Sovoducis heading-05
productive-neading-

Exa heading Aktiv Grotesk Bold 36/44

productive-heading-06

Peta heading Aktiv Grotesk Bod 20/32 T h I S l S fo r I.a.yo U t Type: IBM Plex Sans

h d . Size: 42px [/ 2.625rem
Tera heading Aktiv Grotesk Bold 24/32 e a | n gS < Line-height: 50px / 3.125em

Weight: 300 / Light
Giga heading Aktiv Grotesk Bold 22/24 Letter-spacing: Opx

$productive-heading-06
Mega heading Aktiv Grotesk Bold 19/24

Kilo heading Aktiv Grotesk Bold 17/24 ductive-heading-07
productive-heading-

| hlS lS for I_a OUt Type: IBM Plex Sans
Mega subheading Aktiv Grotesk Bold 14/18

Size: 54px [/ 3.375rem

l l - dia lina_haicht EAnv | Aam



Carbon Design System

Overview Implementation

Padding

Padding is always a fixed multiple of mini units: 16 pixels at all standard breakpoints. Always align
type to the edge of box padding. Note, some design tools add padding to text boxes by default;
check text box padding and remove it if necessary.




Iconografia

Library Design Contribute

Ilcons 24

Action
8 &
-S4

Notification

©®@ ® O ®
O © 0 0
Misc

L X
®
i
¥ &

® 2 & @ ¢
© 2 O o
y O B 0O B

corners

Use a consistent corner radius of 2px for rounded shapes. The 2px radius
can be increased by a multiple of two when necessary to make the icon’s
metaphor understandable or object shape clearly defined. Use an

additional radius to make the metaphor reflect the real form of the object.

0 & 8

G o

ull circls




llustracoes

IBM Design Language

Isometric style

depth and space that helps communicate complex ideas or processes
in interesting ways.




Talking

When a character talks, we switch between 3 shapes to make the mouth move. The semi circle

remains the starting and finishing shape.

This talking animation can be created by using a slider expression control together with Time

Remapping.
Closeups Speech bubble
In closeups, mouths are more detailed They can be used to help telling a story

Not all

encryptio '
S equal

They remain simple, friendly and natural. Hand gestures are used to share emotions or give sense to

an animation.




The 5 most
purchased
cloud databases

In 2019.

Visualizacao

de dados

= Carbon Design System

o

Comparisons

10T is currently the #1 investment area for business leaders

Optimization rates (overall)

00

@



Exemplos
(Galeria)

IBM Design Language

Work less;

do more

1 2 3 X

4 5

7 8
0 K sumup

Card payments
made easy

Transaction
approved

Sumin Carg

Abilita la Strong
Customer

Authentication
(SCA)




Recursos

(Downloads)

Libraries, Templates & Downloads

Font Package

Colour palette for Adobe CC
Colour library in Figma
Iconography Library
lllustration Library

Presentation template

Commerce

Account

Apple Basketball bat

Download SVG

USRS b

Iconography

IBM icons (16px, 20px) library

A 4

IBM icons (.ai and .svg)

O

IBM app icon builder

Public app store graphics (.png)

(¢

[

(¢

2

IBM icons (24px, 32px) library

A 4

IBM app icon master

IBM app icon template (.ai)

ZIP

IBM pictogram master

[«

[«

(¢

(&



Biblioteca de
padroes e
componentes

Guidelines

Types & variants

The primary button should be used for the most important actions. There
should always be just one primary button visible at a time on the screen,

Button

The secondary button should be used for secondary actions to compliment
a primary action, or when multiple actions of equal importance are required,

Button

The tertiary button should be used for supportive actions, and can be paired
with the primary or the secondary button.

m Button Button

For the descructive button, change the color Blue or Black within the
primary, secondary or tertiary button to Alert.

Specifications

Primary + secondary button (content center aligned)

48 47 Button Button

Tertiary button

Kilo

16 16 16

Primary, secondary, tertiary button

States
On-light
Default Button
Hover Button

Button

Button

Button



Ajuda

* FAQ

Pontos de contato
Repositorios externos
* Links Uteis em geral
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Ul kit

Bibliotecas de componentes (

Label
%) Label R$ 0,00 . W
ipti Label v
Description | P
08:32
Label
[ 100' D 4 J
Falha de conexao X —
Verifique a conexdo do seu celular e tente Help description text

acessar novamente.

X <5

X Title Q Title
/ @
Button () o

Kilo Bold Kilo Regular

Neutral
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https://www.ibm.com/design/language

IBM Al Applications design g

Team

Brands

Personas

Guilds

Sponsor user program

Conceptual model

Pattern and asset library
Guidelines
Color
App Icons
Standard icons
Typography
Voice and tone
Patterns
Components

How to contribute

Carbon Design System

Consistency
means
productivity

- | — -
H —HorBny E
f — S et

The Pattern and Asset Library helps product and off
teams to prototype and deliver user experiences that
have consistent interactions, workflows and aestheti

Learnmore =

uidelines

-----

2381.1>>5H15.1

EADD 8
LI § i

Overview Usage Contribution

Overview

Al Applicatsons iKons a0 wsed Lo represent in-product applications, senvices
or any self-containable applicaticns that requires a well defined identification.
See the complote list of products and its muitiple levels of hierarchy

Stroion ToT App Toons ower dark backgroend
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