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Marketing Digital




Marketing de Performance

Click Through Rate & Impressions Conversion Rate & Cost Cost Per Click
by Clicks, CTR, and Impressions by Conversions Rate and Cost / Conv. by Cost, CPC, and CPM

Clicks CTR Impressions Conversions Conv. rate Cost / conv. Avg. CPC Avg. CPM

Cost
11,6 mil  14,6% 79,0 mil 40mil  35,0% $4,30 $17,38 mil$1,50 $219,96

t 43% f 2395.1% t6115.1% § -98.6% § 65.9% §-15.0% §-11.4%

Clicks Conversions Conv. rate Avg. CPC
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Campaign CTR ~ Avg. CPC Cost / conv.
1009693 | Google Analytics Demo | DR | sp. 49.44% $0,21 $0,1
1009693 | Google Analytics Demo | DR | joe... 4717% $0,43 $0.3
1009693 | Google Analytics Demo | DR | joe... 4231% $213
1009693 | Google Analytics Demo | DR | joe.. 40% $0,78
1009693 | Google Analytics Demo | DR | sp... $2,55
1009693 | Google Analytics Demo | DR | joe.. $14 . <
Clicks Conversions

1009693 | Google Analytics Demo | DR | joe... 50,88

1009693 | Google Analytics Demo | DR | joe... $1,14
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e 100% mensuravel

e Correcao de problemas rapidamente
e Utilizacao de varias midias

e Custo unitario de cada acao realizada

e Otimizacao de investimentos



e Mensagens diferentes para publicos-alvo diferentes

e Maior alcance

e Possibilidade de resultados instantaneos

e [ocar investimento em campanhas de melhor performance

e Inteligéncia das proprias plataformas (machine learning)



Maédulo 1: Introducao

Aula 1 Aula 2 Aula 3

Introducéo ao Conceitos e Estrutura do funil A,

Métricas e KPI's

Marketing Digital canais de conversao
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