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Assignment 12: Creating Your 
Script 

 
Make sure you watch the video on translating your outline into a script. 
 
Remember, our goal here is not necessarily to turn you into a “great copywriter.” 
(Though that might happen by accident.)  
 
Instead weʼre trying to get you to THINK like a great marketer and use video to translate 
the core selling idea of your product into  sales method that your avatar simply canʼt 
resist. 
 
Like I say in the video, youʼve got THREE options for how to create your actual script: 
 
Option 1: Write It Out Like A Sales Letter 
 
This is the option I personally use when Iʼm writing a script for a client. You can use the 
Joe Barton Script as a template as you really just write out the FULL sales presentation. 
 
If youʼve never written a long sales letter before this can be REALLY intimidating, but it 
is the most PRECISE way to create your script. 
 
 
 
 
Option 2: Write Directly In Powerpoint/Keynote 
 
This is how I wrote the original Text Your Wife Into Bed Script (as well as versions 2, 3, 
4 and 14. I worked on that script a LOT.) 
 
The advantage to writing in your presentation software is that it will naturally force you to 
write in the “rhythms” of a sales video. It can also seem less intimidating than doing it all 
in Word (though youʼll end up creating just as long of a script.) 
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Option 3: “Speak” Your Script 
 
If youʼre “not a writer” youʼll probably find this the easiest way to create your script. Once 
youʼve got your outline nice and solid simply review it several times, put it in a format 
youʼre comfortable working from and simply record yourself giving your presentation. 
 
Donʼt worry about editing yourself this first time. Just dive in there and get it done. You 
can then transcribe what you say in your script (do it yourself or use an online 
transcription service) use this “rough cut” verbal version of your script as the basis for 
your finished script. 
 
(NOTE that option four is to not actually create a finished script at all. For your first time 
out of the gate you may want to do more of a “outline only” presentation setup, much 
like what I did for my original “Ultimate Best Man Speech” video. Again, the key is to 
GET IT DONE. A “pretty good” script and video will out convert a non existent video 
EVERY time.  
 
 
 
Assignment: 
 
1. Using one of the methods above, create a “rough cut” version of your sales video 
script.  
2. Once your script is completed, record yourself speaking through it. 
3. Edit! 

A. When you were recording your script where there words or phrases you 
tripped on? Rephrase them to be easier to say. 

B. Is every word and every section of your video earning itʼs place? What 
portions of your script can you shorten and tighten?  

C. What “vague” words can you replace with more powerful, more emotional 
language?  

4. Once your script is completed itʼs time to RECORD your finished version. 
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system, or transmitted in any form or by any means, electronic, mechanical, photocopying, recording, scanning, or 
otherwise, without the prior written permission of Successpod,Inc. 
 
The information and strategies explained are correct to the best of our knowledge and should only be taken as the 
authors opinion at the time of writing. We accept no liability for any losses or damages that might arise. By using 
this course you are assuming full responsibility for all your actions. 
 
Any earnings or income statements, or earnings or income examples, that may be made in this information are 
only estimates of what we think is possible.  There is no assurance you’ll do as well.  If you rely upon our figures, 
you must accept the risk of not doing as well. 
 
Where specific income figures are used, and attributed to an individual or business, those persons or businesses 
have earned that amount.  There is no assurance you’ll do as well.  If you rely upon our figures; you must accept 
the risk of not doing as well. 
 
Any and all claims or representations, as to income earnings on this website, are not to be considered as average 
earnings.  There can be no assurance that any prior successes, or past results, as to income earnings, can be used 
as an indication of your future success or results. 
 
Monetary and income results are based on many factors. We have no way of knowing how well you will do, as we 
do not know you, your background, your work ethic, or your business skills or practices.  Therefore we do not 
guarantee or imply that you will get rich, that you will do as well, or make any money at all.  There is no assurance 
you’ll do as well.  If you rely upon our figures; you must accept the risk of not doing as well. 
 
Internet businesses and earnings derived therefrom, have unknown risks involved, and are not suitable for 
everyone.  Making decisions based on any information presented in our products, services, or web site, should be 
done only with the knowledge that you could experience significant losses, or make no money at all. 
 
All products and services by our company are for educational and informational purposes only.  Use caution and 
seek the advice of qualified professionals.  Check with your accountant, lawyer or professional advisor, before 
acting on this or any information. 
 
Users of our products, services and web site are advised to do their own due diligence when it comes to making 
business decisions and all information, products, and services that have been provided should be independently 
verified by your own qualified professionals.  Our information, products, and services should be  carefully 
considered and evaluated, before reaching a business decision, on whether to rely on them. 
 
You agree that our company is not responsible for the success or failure of your business decisions relating to any 
information presented by our company, or our company products or services. 
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